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trepsils  and  Fenox 
bonus  offers  close 
on  October  31st 


4? 


Hurry!  There's  still  time  to  order  Strepsils  and  Fenox  on  bonus 
terms  before  October  31st,  so  act  now! 

More  of  your  customers  than  ever  before  are  choosing  these 
best-selling  lines-and  the  demand  could  be  greater  still  this  winter. 
Make  sure  you  have  enough  stock-at  the  best  price-by  contacting 
your  regular  wholesaler  today! 
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The  product  that  started  the 
sanitary  towel  revolution  has  made  another 
extraordinary  breakthrough. 


When  we  introduced  Libresse  in  1971  it 
created  a  whole  new  market  (the  new  generation 
towel  market)  worth  £6m. 

Not  only  is  Libresse  brand  leader  in  this 
market  it's  also  second  biggest  selling  towel  in 
chemists. 

But  now  we've  improved  Libresse  even  more. 

We've  called  it  New  Libresse  and  it  makes  all 
other  towels  out-of-date. 

Why?  Because  we've  developed  a  special 
new  covering  which  provides  a  unique  combination 
of  benefits. 

It's  hydrophobic,  is  completely  flushable  yet 


doesn't  break  up  in  use.  The  result  is  a  supersoft 
towel  which  stays  dry  on  the  surface. 

Add  all  this  to  the  slimness  you  get  from  our 
unique  two-layer  construction  and  you  can  see 
why  New  Libresse  will  be  even  more  popular. 

Consider  also  our  £600,000  level  of  support 
and  you'll  appreciate  that  New  Libresse  is  a  brand 
you  really  can't  ignore. 

New  Libresse  is  what  your  customers  really 

want. 

So  by  stocking  and  displaying  it  from  the 
start  you'll  be  doing  them  a  favour  and  making  a 
nice  profit  into  the  bargain. 


NEW  LIBRESSE  makes  all  other  towels  out-of-date. 


"Libresse"  is  a  registered  trade  mark  of  Mblnlvcke  Limited 


Molnlycke  Limited,  Harpenden,  Herts.  AL5  4SR. 
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Comment 


Where  angels... 

Applying  the  Medicines  Act  to  fluoride  toothpastes  seems 
to  have  created  an  extraordinary  muddle  between  the 
Department  of  Health  and  the  toiletries  industry  (p446). 

But  it  is  the  role  of  the  British  Dental  Association  that 
is  most  astonishing,  since  it  appears  to  have  ventured 
with  rather  clumsy  feet  into  a  commercial  world  usually 
shunned  by  professional  bodies.  By  deciding  to  endorse 
brands  which  have  been  proved  not  only  clinically 
effective,  but  which  hold  a  product  licence,  the  BDA 
has  given  a  commercial  advantage  to  one  product, 
Crest.  Surely  the  BDA  was  naive  in  not  establishing  the 
reason  the  competitive  brands  did  not  hold  licences — 
the  trials  on  them  had,  after  all,  been  published  in  their 
own  journal!  If  it  did  know  the  background,  its 
commercial  involvement  is  reprehensible. 

The  BDA's  motives  are,  however,  understandable, 
because  the  dental  profession  is  faced  with  the 
appalling  state  of  the  naiion's  teeth  without  the 
resources  to  mount  the  level  of  publicity  required  to 
change  attitudes.  Commercial  interests  have  those 
resources  and  that  they  are  prepared  to  use  them  in  the 
cause  is  shown  by  recent  campaigns  and  the  long- 
standing schools  promotions  operated  by  some 
companies. 

But  the  urgent  need  now  is  to  ensure  there  is  no 
hinderance  to  any  dental  health  efforts.  That  means  a 
speedy  conclusion  to  the  licensing  negotiations. 
Meanwhile,  the  BDA  might  consider  suspending  its 
licence  condition  for  endorsement — and  adding  its 
weight  to  the  promotion  of  the  whole  fluoride  concept. 

First  degree 

For  a  paper  that  puts  the  training  needs  of  the  future 
pharmacist  above  the  academic  aspirations  of  his 
tutors,  we  commend  the  views  of  Professor  A.  M. 
Cook,  head  of  the  Welsh  School  of  Pharmacy  (see  p463) . 

Professor  Cook  proposes  that  there  should  be  no 
specialisation  in  the  first  degree — and  no  "honours", 
since  there  should  be  no  such  person  as  a  second 
class  pharmacist.  He  advocates  instead  that  the  third 
undergraduate  year  should  be  vocational  in  content 
and  include  a  "community  pharmacy"  section  dealing 
with  the  profession  as  it  is  practised. 

The  Pharmaceutical  Society  is  responsible  for 
ensuring  that  those  it  registers  are  trained  to  a  standard 
that  will  fit  them  for  practice  in  all  sectors  of  the 
profession  and,  over  the  years,  the  necessary  "basic" 
course  to  achieve  that  end  has  lengthened  with 
advances  in  science  and  technology.  Now  may  be  the 
time  to  reconsider  whether  there  is  scope  even  to 
commence  specialisation  within  the  basic  degree  if  the 
overall  competence  of  the  graduate  is  to  be  of  an 
acceptably  high  standard. 

Professor  Cook  also  warns  of  a  need  to  reduce 
student  intake,  perhaps  even  the  closure  of  some 
schools.  That  stands  in  marked  contrast  to  the 
proposal  of  Loughborough  (last  week,  p414)  to  add  to 
the  training  capacity — a  lunatic  waste  of  resources 
if  ever  there  was  one. 
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NPU  calls  for  ban 
on  'flash  offers' 


Flash  offers  of  the  "5p  off"  type  should 
be  banned  by  law,  and  there  should  be 
a  return  to  resale  price  maintenance  across 
the  whole  range  of  consumer  goods. 

These  views  are  set  out  in  the  National 
Pharmaceutical  Union's  memorandum  on 
the  Office  of  Fair  Trading's  recent  Consul- 
tative Document  on  Bargain  Offer  Claims 
(C&D,  July  19,  p74).  In  general,  the  NPU 
agrees  that  the  public  should  be  given 
more  detailed  information  about  special 
offers  in  shops  and  Press  advertisements. 
But  it  does  not  agree  that  there  is  any 
place  for  "flash  offers" — especially  if  every 
display  of  goods  marked  with  a  flash  has 
to  be  accompanied  by  an  explanatory 
showcard  as  suggested  by  the  OFT. 

Cause  of  confusion 

"We  do  not  like  flash  offers"  says  the 
NPU  memorandum.  "Such  offers  cause 
confusion  to  retailer  and  consumer  alike." 
The  document  goes  on  to  explain  how 
"flash  packs"  are  often  supplied  by 
wholesalers  and  manufacturers  whether 
the  retailer  orders  them  or  not,  and  how 
the  retailer  thus  has  a  lower  price  and 
profit  margin  forced  on  him,  often  against 
his  will.  It  also  emphasises  the  impos- 
sibility of  ensuring  that  explanatory 
showcards  are  always  displayed  at  the 
right  time,  with  the  right  goods,  or  at  all. 

If  a  ban  on  "flash  packs"  is  not  accept- 
able, the  NPU  considers  it  essential  that 
all  necessary  information  be  included  on 
the  pack.  If  that  is  impossible,  it  should 
be  a  legal  requirement  that  all  flash  offers 
be  based  on  the  manufacturer's  recom- 
mended price  rather  than  on  the  retailer's 
previous  price,  and  the  "flash"  should  be 
required  to  state  no  more  than  "xp  off 
Man.  Rec.  Price".  Any  confusion  in 
consumers'  minds  about  the  price  they  will 
actually  pay  could  be  overcome  by  dis- 
playing a  simple  card — such  as  the  NPU 
already  made  available — stating  that  all 
marked  prices  have  been  adjusted  to  take 
account  of  advertised  reductions  and 
special  offers,  or  by  using  price  tickets 
pre-printed  with  the  words:  "Our  net 
price",  or  "[retailer's  name]  net  price." 

Making  a  plea  for  the  reintroduction 
of  RPM,  the  NPU's  comments  on  the 
"claimed  reductions  for  a  recommended 
price"  type  of  offer  are:  "Of  the  thousands 
of  items  sold  over  the  counter  by  our 
members,  those  which  give  rise  to  least 
difficulty  in  pricing  are  proprietary  medi- 
cines which  are  one  of  the  two  categories 
of  goods  (the  other  being  books)  still 
subject  to  resale  price  maintenance. 
Ideally,  therefore,  from  the  retail  phar- 
macists' point  of  view  we  would  like  to 
see  a  return  to  RPM  throughout  the 
whole  range  of  consumer  goods.  We 
believe  that  this  would  afford  proteciion 
for  honest  traders  who  wish  to  make  only 
a  reasonable  profit  and  an  ability  to  make 


valid  comparisons  between  different 
brands." 

"We  would  also  argue  strongly  that  the 
abolition  of  RPM  .  .  .  has,  if  anything, 
increased  the  cost  of  living  rather  than 
lowered  it.  The  existence  of  uniformly 
maintained  prices  would  also  make  it 
easier  for  the  appointed  Statutory  Bodies 
(the  Price  Commission  and  the  Monopo- 
lies Commission)  to  monitor  prices  and 
profits  in  the  interests  of  consumers." 

However,  the  document  notes  that  there 
is  little  likelihood,  in  the  present  economic 
and  political  climates,  of  RPM  being 
restored;  the  NPU  therefore  accept  recom- 
mended prices  as  the  next  best  thing,  and 
hope  that  manufacturers  will  continue  to 
be  permitted  to  publish  price  lists.  The 
memorandum  also  suggests  that  the 
expression  "list  price"  is  defined  either  as 
the  price  published  by  the  manufacturer 
or  that  appearing  currently  in  any  "readily 
available  price  list  recognised  by  the 
trade" — such  as  C&D  Price  List  service — 
rather  than  just  manufacturers'  lists,  to 
overcome  problems  at  times  when  prices 
are  rising  rapidly. 

FPCs  consider  pharmacy 
contract  limitation 

Four  motions  calling  for  limitations  on 
NHS  dispensing  contracts,  particularly  in 
areas  affected  by  health  centres  and  group 
practices,  are  on  the  agenda  of  the  first 
annual  meeting  of  the  Society  of  Family 
Practitioner  Committees  being  held  next 
week.  The  Society's  management  commit- 
tee has  already  informed  the  Department 
of  Health  of  its  support  for  the  introduc- 
tion of  Pharmaceutical  Practices  Com- 
mittees with  powers  similar  to  those 
exercised  by  the  Medical  Practices  Com- 


mittees, and  the  conference  will  be  asked 
to  endorse  that  view. 

Other    motions    deal    with  pharmacy 
closures,  the  rural  "mile  limit",  custody) 
of  Controlled  Drugs,   the   Drug  Testing1 
Scheme    and    an    on-call    service  for 
pharmacists. 

□  The  Labour  Party's  annual  conferencei 
at  Blackpool  was  due  to  discuss  a  number 
of  motions  about  the  NHS  this  week. 

One  resolution,  to  be  proposed  by  the 
South  West  Wolverhampton  Constituency 
Labour  Party,  but  unlikely  to  be  discussed 
before  Friday,  if  then,  relates  to  general 
practice  pharmacy.  Expressing  concern  at 
the  lack  of  pharmaceutical  facilities  "and 
the  attendant  hardship  caused  especially 
to  elderly  people  and  to  mothers  of  young  i 
children",  it  urges  as  a  matter  or  urgency, 
an  inquiry  to  be  held  into  ways  of  pro-! 
viding  such  facilities ;  "t'-.ese  investigations; 
should  include  considering  tie  possibility 
of  local  authorities  being  instructed  to 
offer  such  a  service." 

Meeting  on  Tetbury 

The  letter  issued  to  patients  by  doctors  at 
at  Tetbury,  Glos,  who  wish  to  start 
dispensing  (last  week,  p413),  was  discussed 
at  the  general  purposes  committee  of 
Gloucestershire  Family  Practitioner  Com- 
mittee last  week.  However,  no  statement 
was  issued  after  the  meeting.  A  formal 
application  from  the  doctors  to  start  dis- 
pensing had  not  been  received  by  the  FPC 
early  this  week,  although  it  was  thought 
one  would  be  made  in  due  course. 

Employment  prospects  fall  j 

Nearly  one  in  six  pharmaceutical  manu-| 
facturers  (15  9  per  cent)  say  they  will! 
take  on  staff  this  winter,  but  this  is  fewer! 
than  last  quarter  (17  1  per  cent)  and  less! 
than  last  year  (26-9  per  cent),  reveals  an! 
employment  survey  for  the  next  three! 
months  published  on  Tuesday  by  Man-I 
power. 

The  survey,  which  covers  30  industry! 
groupings,  covering  one  million  employees,! 
discloses  that  nearly  twice  as  manyi 
employers  expect  to  shed  staff  (12  2  per! 
cent)  as  last  quarter  (6  3  per  cent),  and! 
cutback  levels  are  well  above  last  year! 
(4  6  per  cent).  (Manpower  Ltd,  The  Grovel 
Slough  SL1  1QD,  Berks). 


Refit  of  Welsh  School's  laboratory  aided  by  industry 


The  practice  of  pharmacy  laboratory  at 
the  Welsh  School  of  Pharmacy  has  been 
refitted  to  accommodate  50  per  cent  more 
students — but  the  refit  would  not  have 
been  possible  without  the  help  of  pharma- 
ceutical companies. 

At  an  opening  ceremony  for  the  labora- 
tory last  week.  Professor  A.  M.  Cook, 
head  of  the  School,  thanked  the  companies 
concerned.  He  explained  that  the  cost  of 
the  drugs  needed  was  far  more  than  that 
for  the  furniture.  The  School  had  con- 
tacted the  companies,  who  in  many  cases 
gave  samples  free,  while  others  allowed  a 
discount.  The  sum  saved  was  more  than 
£3,000. 

Refitted  by  S.  I.  Myers  Ltd,  the  new 
laboratory  has  six  subunits,  each  of  which 
is  shared  between  two  students,  allowing 
12  students  to  work  together.  Each  sub- 
unit  contains  all  the  preparations  neces- 


sary for  dispensing  the  sample  forms  on 
the  students'  schedules;  previously  the 
laboratory  held  only  one  set  of  prepara 
tions  and  up  to  eight  students  worked  there] 
at  each  practical  session.  Security  is  to  be 
impressed  upon  the  students  by  their  each 
having  to  sign  for  a  key  to  the  cupboards. 

Mr  J.  Bannerman,  president,  Pharma- 
ceutical Society,  formally  opened  the 
laboratory.  He  said  he  was  gratified  tci 
see  students  exposed  to  dispensing,  regard- 
less of  wherever  they  finally  practised— 
the  knowledge  gained  was  fundamental 
to  the  pharmacist's  unique  contribution 
in  the  pharmaceutical  industry.  M 
Bannerman  also  attacked  "some  courses 
which  are  coming  up  at  the  moment"  (an 
obvious  reference  to  Loughborough,  las 
week,  p414)  which  were  "neither  fish  noi 
fowl";  like  fish  "they  usually  come  cheapei 
and  substandard".  (See  also  p463.) 
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Guild's  review 
report  to  be 
reconsidered 

The  Guild  of  Hospital  Pharmacists' 
Council  has  decided  to  refer  back  the 
report  on  the  review  of  the  hospital 
pharmaceutical  service  to  the  review  body 
whicn  drew  it  up. 

The  report  (C&D,  September  13,  p371) 
was  discussed  at  the  Guild's  Council 
meeting  last  week,  and  the  decision  to 
refer  it  back  for  reconsideration  was  taken 
in  light  of  the  members'  views  as  pre- 
sented by  the  district  members  at  the 
meeting.  All  Guild  members  were  urged 
to  send  their  comments  to  their  district 
member  as  soon  as  possible,  for  incor- 
poration in  district  members'  submissions 
to  the  working  party. 

The  recent  postal  ballot  was  discussed. 
The  ballot  was  held  on  the  motion  at  this 
year's  annual  meeting  to  amend  the  com- 
position of  the  Council  so  that  its  mem- 
bers were  representative  of  NHS  regions. 
The  president,  Mr  C.  Hetherington,  ruled 
that,  because  of  doubts  expressed  by  some 
members,  the  matter  would  be  put  before 
the  1976  annual  meeting  for  determina- 
tion. As  a  result,  the  1976  Council  election 
will  be  held  in  accordance  with  the  exist- 
ing rules.  Next  year's  branch  delegates' 
meeting  and  annual  meeting  will  be  held 
in  Bristol  on  January  31. 

Part-timers'  salaries 

The  Council  recognised  that  pharmacists 
doing  regular  part-time  work  in  hospitals 
had  fared  less  well  than  their  full-time 
colleagues  in  the  recent  salary  awards. 
However,  it  remained  Guild  policy  that 
part-time  pharmacists  should  be  given 
salaries  and  conditions  of  service  on  a 
pro-rata  basis  applicable  to  the  grade  they 
are  occupying,  and  that  policy  had  been 
included  in  the  claim  put  forward  by  the 
Staff  Side  of  the  Pharmaceutical  Whitley 
Council  this  year  but  which  was  rejected 
by  the  Management  Side.  Council  ex- 
pressed its  determination  that  the  claim 
will  be  pressed  vigorously  during  the 
forthcoming  salary  negotiation ;  it  was 
also  agreed  that  the  Staff  Side  secretary 
would  recommend  that  locum  rates  be 
abolished  and  be  replaced  by  the  payment 
of  the  appropriate  rate  for  the  post  tem- 
porarily filled  by  the  locum. 
□  The  Journal  of  Hospital  Pharmacy  will 
cease  publication  as  the  Guild's  official 
organ  following  its  December  1975  issue. 
The  title  is  to  be  sold,  and  the  JHP  con- 
tinue as  an  independent  publication,  under 
the  auspices  of  a  company  composed  of 
hospital  pharmacists  and  other  interested 
bodies,  for  scientific  and  conference 
papers,  etc.  Official  Guild  reports  will 
appear  in  the  Association  of  Scientific, 
Technical  and  Managerial  Staffs  publica- 
tion for  NHS  staff,  Medical  World. 


A  case  of  Swiss 
wine  is  presented 
to  Mr  J.  A. 
Cochrane  (left)  of 
Kings  Road, 
Belfast,  by  Mr  R. 
Danforth,  sales 
manager,  Crookes 
Anestan  Ltd.  Mr 
Cochrane 
supplied  the 
winning  pack  of 
Hermesetas  to  a 
customer  who 
won  a  recent 
holiday 

competition  run 
by  Hermesetas. 


Evidence  of  diminishing  drug  misuse  in  Scotland 


There  are  grounds  for  "guarded  optimism" 
that  the  problem  of  drug  abuse  in  Scot- 
land may  be  diminishing,  according  to  a 
report  from  the  Scottish  Home  and  Health 
Department's  subcommittee  on  drug  abuse. 

However,  the  report,  published  last 
week,  adds  that  evidence  of  a  return  to 
alcohol  for  euphoria  is  less  reassuring.  It 
also  sees  two  phenomena  as  "particularly 
disquieting" — outbreaks  of  solvent  sniffing 
among  young  people  and  admissions  to 
hospital  of  an  increasing  number  of  drug 
misusers  who  had  given  themselves  an 
overdose  in  the  search  for  "kicks". 

Evidence  from  the  15  drug  liaison  com- 
mittees in  Scotland — which  represent 
interests  such  as  pharmacy,  health,  educa- 
tion, social  work,  and  police — indicated 
that  cannabis  was  the  drug  most  com- 
monly misused  (586  convictions  in  Scot- 
land in  1972,  602  in  1973).  LSD  was  also 
mentioned  by  the  majority  of  committees, 
(111  convictions  in  1972,  50  convictions  in 
1973)  and  methaqualone — commonly  taken 
in  combination  with  alcohol — figured 
in  prosecutions  about  as  often  as  LSD  (55 
convictions  in  1973).  Barbiturate  misuse 
"is  a  common  cause  of  disorderly  be- 
haviour," but  the  extent  of  the  problem 
could  be  less  easily  measured  as  control 
is  under  the  Medicines  Act,  and  no 
prosecution  is  possible  without  evidence 
of  supply  without  authority.  Valium  and 
Librium  were  also  mentioned  as  being 
misused  in  several  areas  but  although 
amphetamines  seemed  to  be  a  declining 
problem,  they  were  mentioned  even  in 
areas  where  general  practitioners  operated 
a  prescribing  ban. 

Theft  and  forgery  of  prescriptions  were 
commonly  mentioned  by  local  directors  of 
social  work  as  being  sources  of  supply; 
there  were  56  convictions  for  forgery  and 
uttering  of  prescriptions  in  1973  which 
the  report  considers  "disquieting."  Diconal 
was  described  to  the  subcommittee  as 
being  the  commonest  narcotic  misused, 
usually  obtained  by  deceiving  doctors  or 
forging  prescriptions;  the  report  hopes  the 
controls  on  prescribing  introduced  by  the 
Misuse  of  Drugs  Regulations  will  make 
deception  and  forgery  more  difficult. 

According  to  NHS  statistics,  family 
doctors  in  Scotland  since  a  voluntary  ban 
in  1971  have  turned  to  fenfluramine  from 
amphetamines  and  phenmetrazine  to  help 


their  overweight  patients.  There  was  also 
a  recent  trend  towards  the  prescribing  of 
non-barbiturate  hypnotics,  with,  for  the 
first  time,  more  non-barbiturates  being 
prescribed  than  barbiturates  in  1973. 
Hypnotic  prescriptions  seemed  to  have 
reached  a  peak  of  2,542,000  in  1970.  How- 
ever, since  each  prescription  for  bar- 
biturates represented  on  average  at  least 
50  doses,  "some  of  this  massive  amount  of 
medicine  ...  is  undoubtedly  misused." 
Misuse  of  Dru°s  in  Scotland,  HM 
Stationery  Office,  £0-31. 

Drugs  of  abuse:  Society 
recommends  control  on  sale 

The  Pharmaceutical  Society  is  recom- 
mending to  pharmacists  that  they  volun- 
tarily introduce  tighter  controls  over  the 
sale  of  medicines  liable  to  abuse. 

A  letter  sent  to  members  this  week,  and 
signed  by  the  president,  Mr  J.  Banner- 
man,  states  that  the  Council  recommends 
from  now  on  certain  products — initially 
Benylin  with  Codeine,  Collis  Browne's 
Compound  and  Phensedyl — should  be  sold 
personally  by  the  pharmacist,  and  records 
of  sales,  including  the  purchaser's  signa- 
ture, should  be  kept.  Such  records  should 
also  include  the  date  of  sale,  name  and 
address  of  the  purchaser,  and  the  name 
and  quantity  of  the  preparation  sold,  and 
they  could  be  kept  for  the  present  in  any 
suitable  book  ruled  with  appropriate 
columns. 

Syntex  Menophase  charges 

Tne  amount  payable  by  the  patient  for 
Syntex  Menophase,  which  contains  two 
hormones  in  a  varying  dosage  sc  edule 
(last  week,  p426),  is  two  charges,  ie  £0  40. 
As  the  bubble  pack  of  28  tablets  contains 
six  strengths  the  order  carries  six  profes- 
sional fees.  It  is  important  to  invoice  four 
no  charge  prescriptions  when  submitting 
a  form  FP  10  bearing  an  order  for  Syntex 
Menophase  to  the  Pricing  Authority,  says 
the  Central  NHS  Committee. 

NHS  turnover 

The  Nielsen  statistics  for  prescriptions 
dispensed  in  April  and  May  (last  week, 
p412)  relate  respectively  to  the  months, 
not  weekly  averages  as  stated. 
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Toothpaste  makers  in  dispute 
over  dental  'endorsement' 


A  "moratorium"  on  the  use  in  advertising 
of  the  British  Dental  Association's  endorse- 
ment of  Crest  toothpaste  (last  week,  pp412 
and  423)  has  been  suggested  by  Elida- 
Gibbs,  one  of  the  competitive  manufac- 
turers. Meanwhile,  they  have  been  in  touch 
with  the  advertising  control  bodies  in  an 
attempt  to  have  the  advertisements 
stopped. 

Elida-Gibbs  are  openly  incensed  that 
Procter  &  Gamble  have  been  able  to  make 
use  of  the  "administrative  detail"  of  a 
Medicines  Act  product  licence  to  create 
an  impression  that  the  BDA  and  the 
Government  beli  eve  Crest  is  a  new  and 
better  product  than  other  fluoride  tooth- 
pastes. They  point  out  that  their  own 
Signal  2,  and  products  of  Colgate  and 
Beecham,  have  been  subjected  to  the  full 
three-year  published  trials  required  inter- 
nationally as  proof  of  effectiveness.  All 
are  in  a.  position  to  apply  for  product 
licences  and  will  do  so  once  discussions 
with  the  Department  of  Health  on  a 
"modified"  licence  reach  a  satisfactory 
conclusion.  This  is  expected  before  the 
New  Year  and  at  that  point  it  is  expected 
all  major  brands  would  carry  the  BDA 
endorsement. 

'Unacceptable'  costs  rise? 

The  manufacturers  have  feared  that 
full  licences  would  put  up  costs  unaccept- 
ably  because  of  the  batch-testing  of 
ingredients  and  other  criteria  that  would 
have  to  be  applied,  but  one  of  their  chief 
concerns  is  that  fluoride  toothpaste  would 
be  classified  as  a  "medicine"  and  run  the 
risk  of  sales-outlet  restriction,  particularly 
on  the  Continent,  with  a  consequent  and 
harmful  reduction  in  its  use. 

Another  charge  by  Elida-Gibbs  is  that, 
far  from  being  better  than  competitive  pro- 
ducts, Crest  is  based  on  a  "first  genera- 
tion" active  ingredient  (stannous  fluoride) 
which,  they  state,  trials  have  shown  to  be 
associated  with  tooth  staining.  Sodium 
monofluorophosphate,  the  ingredient  in  the 
other  UK  brands,  is  said  not  to  have  this 
and  taste  drawbacks. 

The  British  Dental  Association,  finding 
itself  under  pressure  from  the  industry  last 
week,  asked  Procter  &  Gamble  to  "tone 
down"  the  use  of  the  endorsement  in 
their  advertising.  A  spokesman  told  C&D 
that  only  limited  use  had  been  intended 
and  he  felt  that  the  company  had  trans- 
lated the  endorsement  "to  the  American 
situation".  However,  he  stood  firm  on  the 
Association's  insistence  on  a  product 
licence  since  it  was  an  assurance  of  a  con- 
sistent product. 

Reacting  to  the  "moratorium"  proposal, 
Procter  &  Gamble  say  it  is  up  to  the 
BDA  to  state  whether  Crest  is  endorsed 
or  not.  They  admit  there  was  a  "genuine 
misunderstanding"  between  the  Associa- 
tion and  themselves  over  the  advertising 


but  the  modification  of  the  Press  adver- 
tisements— before  any  were  published — to 
give  more  emphasis  on  the  decay  reduc- 
tion of  Crest  and  less  to  the  endorsement, 
has  satisfied  both  the  company  and  the 
Association. 

The  Toilet  Preparations  Federation  said 
on  Wednesday  that  discussions  with  the 
BDA  were  continuing  on  behalf  of  all 
manufacturers.  There  are  also  "in-house" 
talks  to  find  a  joint  approach  on  dental 
hygiene. 

Dispensed  while  pharmacist 
was  at  hospital 

A  St  Helens,  Merseyside,  firm  of  chemists 
was  fined  £35  for  supplying  a  Becotide 
inhaler  while  the  pharmacist  had  gone 
to  hospital  having  injured  his  leg.  The 
firm,  Joaillet  Ltd,  Thatto  Heath  Road,  St 
Helens,  pleaded  guilty  to  the  offence  at 
St  Helens  Magistrates  Court. 

Mr  Peter  Higginbottom,  prosecuting  for 
the  Pharmaceutical  Society,  said  an  in- 
spector visited  the  chemist  and  found  the 
pharmacist  was  absent.  The  inspector 
spoke  to  a  company  director,  Mrs  Johns, 
who  said  no  prescriptions  had  been  dis- 
pensed in  the  time  the  pharmacist  had 
been  away.  Mrs  Johns  would  not  give  the 
name  of  the  pharmacist,  but  the  inspector 
discovered  that  one  prescription  had  been 
dispensed  just  before  he  came  into  the 
shop. 

Mr  A.  Sheil,  representing  Joaillet  Ltd, 
said  the  offence  was  an  oversight.  The 
firm  had  an  extremely  good  record  and 
it  would  appear  to  have  been  an  isolated 


An  Office  of  Health  Economics  report 
published  this  week  challenges  the  view 
that  apparent  shortages  of  medical  care 
under  the  NHS  are  primarily  due  to  in- 
sufficient money  or  manpower. 

The  report  on  "the  health  care  dilemma" 
suggests  that  both  the  medical  professions 
and  the  public  have  developed  unrealistic 
expectations  of  what  can  be  achieved  by 
health  care.  Once  that  is  more  widely 
recognised,  "it  is  possible  that  many  of  the 
existing  shortages  under  the  NHS  could 
be  eliminated  without  the  employment  of 
additional  resources." 

It  quotes  one  instance  of  the  unrealistic 
extension  of  medical  care  into  new  spheres 
as  the  "medicalisation  of  social  problems"; 
some  doctors  may  see  family  strife,  finan- 
cial difficulties,  dissatisfaction  or  insecurity 
at  work,  sexual  problems  and  deviant 
behaviour  such  as  alcoholism,  violence  or 
even  straightforward  crime  as  medical 
rather  than  social  problems.  The  medical 
and  economic  dangers  caused  by  the 
"explosive  increase  in  the  scope  for  seek- 


offence.  "Mrs  Johns  refused  to  give  the 
name  of  the  pharmacist  because  she  was 
not  authorised  by  him  and  she  was  under 
no  obligation  to  give  his  name,"  he  added. 

Doctors  fight  to  retain 
their  independence 

Seven  loyal  colleges  and  other  major 
medical  bodies,  including  the  British 
Medical  Association  and  the  British  Den- 
tal Association,  have  signed  a  memoran- 
dum rejecting  Government  proposals  to 
extend  control  of  independent  medicine. 

The  memorandum,  sent  last  week  to 
Mrs  Castle  and  the  Secretary  of  State  for 
Scotland,  says  the  proposals  would  dam- 
age the  community,  the  NHS  and  the  pro- 
fessions and  constitute  a  threat  to 
fundamental  freedoms.  The  signatories 
fear  a  State  monopoly. 

Medical  practitioners  generally  worked 
long  and  demanding  hours  from  a  sense 
cf  vocation  and  were  "robustly  indepen- 
dent" individuals:  "It  is  this  independence 
of  doctors  and  dentists  which  constitutes 
the  strongest  protection  for  the  patients 
whom  they  serve."  The  right  to  practise 
privately  guaranteed  this  independence. 

I\ll  jubilee  celebrations 
postponed 

The  Council  of  Pharmaceutical  Society  of 
Northern  Ireland  has  decided  to  post- 
pone the  Society's  golden  jubilee  celebra- 
tions until  next  year  in  view  of  the  present 
state  of  affairs  in  the  Province. 

At  the  Council's  meeting  last  week,  the 
president,  Mrs  C.  B.  A.  Watson,  said  that 
preliminary  arrangements  had  been  made 
for  a  dinner  on  November  5,  but  it  was 
unlikely  that  many  members  would  attend. 
She  did  not  think  it  fair  to  ask  represen- 
tatives of  other  professional  bodies 
together  with  their  wives  to  travel  long 
distances  and  in  some  cases  stay  over- 
night; the  guests  would  feel  under  an 
obligation  to  attend  and  the  function 
could  well  be  a  failure.  It  was  agreed  to 
postpone  the  celebrations  until  March  or 
April  next  year. 


ing  physical  or  biochemical  explanations 
for  symptoms"  are  also  pointed  out,  and 
the  report  adds  that  scarce  resources  are 
being  squandered  on  unnecessary  and  in- 
effective treatments. 

The  solution  is  seen  by  the  report  as 
being  a  return  to  greater  reliance  on  self- 
care  and  an  acceptance  of  personal 
responsibility  for  maintaining  good  health. 
It  comments:  "The  traditional  stoicism  of 
the  Christian  Victorian  era  was  perhaps 
too  extreme;  but  the  apparently  growing 
medical  self-indulgence  of  the  1970s  could 
be  equally  harmful  in  the  other  direction." 
The  report  is  subtitled  "Am  I  kranken, 
doctor?";  a  transliteration  from  German, 
the  question  would  mean  the  patient  is  really 
asking  the  doctor:  "Are  you  going  to 
legitimise  my  avoidance  of  normal  social 
and  economic  activities  by  declaring  me 
unwell?" 

*  "The  health  care  dilemma",  Office  of 
Health  Economics,  162  Regent  Street, 
London  W1R  6DD,  £0-25. 
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^  MORE  EXCELLENT  OFFERS 
EXCLUSIVE  TO  UniChem 
SHAREHOLDER  MEMBERS 


IS; 


15%  °* 


Of 


* 

E8ATE 


v\>^  AT  LEAST  A  FURTHER  5%  DISCOUNT 
Vv  IN  THE  FORM  OF  PROFIT-SHARING  REBj 

*(THE  MINIMUM  BASIC  RATE  FORECAST  FOR  1975) 

IF  YOU  WOULD  LIKE  DETAILS  OF  HOW  YOU  COULD 
OBTAIN  THESE  OFFERS  AND  UNICHEM'S  UNIQUE 
PROFIT-SHARING  CONCEPT 
PLEASE  COMPLETE  THE  SLIP  BELOW 


TO: 

J.  A.  L.  SPELLER,  GENERAL  SALES  MANAGER, 

UNICHEM  LIMITED 

CROWN  HOUSE 

MORDEN,  SURREY  SM4  5EF 


NAME  

ADDRESS 


/  would  like  further  information  about  UniChem.  DATE 
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— illllL 

Neil  McConachie,  BSc  (Pharm),  MPS, 
has  joined  the  clinical  department  of  the 
UK  &  Ireland  Region  of  the  Wellcome 
Foundation  as  an  advisory  pharmacist. 
Mr  McConachie,  who  obtained  his 
pharmacy  degree  at  Robert  Gordon's 
Institute  of  Technology,  Aberdeen, 
carried  out  his  pre-registration  year  at 
Greenwich  District  Hospital.  He  joins 
Wellcome  from  Strathclyde  University 

Mr  J.  I.  Thomson,  MPS,  whose  retire- 
ment is  announced  on  p474,  was  appoin- 
ted Scottish  area  director  of  Boots  Ltd  in 
1968.  Prior  to  that  he  was  a  territorial 
general  manager  for  the  company  in 
various  parts  of  Great  Britain.  Joining 
Boots  in  1935  he  qualified  in  1938. 
Mr  Ronald  Gould,  MPS,  Walton  Vale, 
Liverpool,  has  been  featured  in  the 
Liverpool  Daily  Post  and  on  Harlecli 
television,  about  his  attempts  to  sell  his 
title  of  "Lord  of  the  manor  of  Neath, 
Citra  and  Britton."  According  to  the  local 
newspaper  he  bought  the  title  from  a 
Colchester  solicitor  in  the  1960s  but  now 
wants  to  sell  it  as  he  is  hoping  to  enter 
Parliament  and  could  do  without  "the 
image  of  the  eccentric."  The  purchase 
would  also  include  a  small  coat  of  arms 
of  the  borough  of  Neath,  maps  and  trans- 
lations of  old  documents. 

Deaths 

Crosbie:  On  September  17,  Mr  Robert 
James  Herries  Crosbie,  MPS,  5  Auch- 
mannoch  Avenue,  Ralston,  Glasgow.  Mr 
Crosbie  qualified  in  1921. 

Meeting  on  proprietaries 

The  12th  annual  meeting  of  the  European 
Proprietary  Association  will  be  held  at 
the  Hilton  Hotel,  London,  from  February 
25-27,  1976.  Main  subjects  will  be:  Con- 
sumer attitudes  towards  proprietary 
medicines;  Informing  the  public  about 
available  medicines  for  responsible  self- 
medication;  Ways  and  means  of  educating 
the  public  in  the  responsible  use  of  pro- 
prietary medicines. 

Requests  for  registration  and  hotel 
reservation  forms  to:  AESGP,  135  Avenue 
de  Wagram,  75017  Paris,  France. 


Topical  reflections 


BY  XRAYSER 


New  contract 


After  rather  more  than  a  quarter  of  a  century,  one  might  expect  that 
weaknesses  or  anomalies  would  become  apparent  in  such  a  gigantic 
concept  as  the  National  Health  Service.  Looking  back,  I  think  it  would  be 
true  to  say  that  some  of  the  problems  have  arisen  because  of  the  fact  that 
there  was  already  in  existence  a  National  Health  Insurance  scheme  which, 
after  between  30  and  40  years,  was  regarded  as  sacrosanct.  Consequently, 
I  recollect,  those  who  had  for  many  years  been  closely  associated  with  the 
pharmaceutical  terms  of  service  were  not  readily  open  to  suggestion. 

I  mention  the  fact  because,  at  the  meeting  held  recently  of  representatives 
of  Area  Chemist  Contractor  Committees,  discussion  ranged  over  the  same 
field  which  was  traversed  without  much  success  in  1948.  Much  of  what  is 
now  mooted  was  proposed  and  rejected  then,  sometimes,  as  I  recall,  with 
little  ceremony,  for  it  was  alien  to  the  dogma  of  the  negotiations  of  the 
period.  There  was,  for  example,  a  suggestion  that  there  should  be  a 
premises  allowance,  in  the  form  of  a  retention  fee — not,  as  was  suggested 
at  the  conference,  paid  for  by  deductions  from  remuneration,  but  as  a  basic 
payment  by  the  Department.  I  note  that  the  purpose  of  the  current  proposal 
is  to  help  to  maintain  a  service  in  areas  in  which  it  would  be  difficult  to 
survive  without  help,  though  Mr  M.Gordon  appeared  to  think  that  it  would 
be  necessary  to  have  safeguards  against  the  inefficient  and  the  lazy. 

Mr  G.  J.  Hendra  was  not  enthusiastic  concerning  the  scheme  for  assisting 
the  smaller  business  to  survive  by  means  of  a  voluntary  levy  from  larger 
businesses,  asking  if  there  was  any  evidence  that  robbing  the  successful 
would  reverse  the  trend  to  health  centres.  One  may  be  pardoned  for  feeling 
that  only  the  deserving  are  successful  and  those  not  successful  are 
therefore  undeserving.  In  my  experience,  I  have  met  some  very  successful 
people  who  were  not  particularly  deserving.  It  was  all  very  neatly 
summarised  in  the  contribution  of  Mr  Dengar  Evans,  of  Mid-Glamorgan,  who 
rejected  the  idea  that  the  lazy  would  be  subsidised;  it  was  the  strong 
subsidising  the  weak  where  a  high  level  of  turnover  was  not  possible.  What 
pharmacy  was  saying,  he  went  on,  was  that  there  was  a  pharmaceutical 
need  in  the  community  and  if  the  profession  itself  met  that  need  it  could 
then  say  that  it  should  be  financed  by  the  nation.  And  that  is  a  good  basis 
from  which  to  work.  But  much  remains  to  be  done.  Mr  Evans  also  argued 
that  the  contract  should  be  professional,  an  argument  I  heard  strongly 
put  forward  in  1948. 


News  in  brief 


□  The  painting  "Bij  de  Apotheker"  (see 
C&D,  September  27,  p413)  was  sold  for 
17,400  Dutch  florins  (£3,080). 

□  Local  pharmacists  in  Watford  and  the 
Three  Rivers  District  of  Hertfordshire  are 
co-operating  with  the  South  West  Herts 
Health  Education  Service  and  local 
authorities  to  run  a  DUMPS — "Disposal 
of  Unused  Medicines  and  Pills  Safely" — 
campaign  during  October. 

□  The  Home  Secretary  has  directed  that 
Clinton  Gwilym  Ifor  Williams,  dental 
practitioner,  6  Church  Road,  Whitchurch, 
Cardiff,  be  prohibited  from  possessing, 
prescribing,  administering,  manufacturing, 
and  supplying  and  from  authorising  the 


supply  of  substances  specified  in  paragraphs 
1-5  of  Part  I  of  Schedule  2  to  the  Misuse 
of  Drugs  Act  1971. 

□  October  1  was  the  25th  anniversary  of 
the  production  of  Cooper  aerosols. 
Coopers,  part  of  the  Wellcome  Founda- 
tion, were  the  first  to  produce  and  market 
an  aerosol  in  the  UK — Cooper  fly  killer — 
and  have  sold  over  300  million  aerosols 
since. 

□  Some  pensioners  are  selling  their  bar- 
biturate hypnotics  to  young  drug  addicts 
at  25p  a  capsule,  Sir  Ronald  Gibson, 
chairman,  Barbiturates  Steering  Commit- 
tee, claimed  this  week.  He  said  he  first 
learned  of  pensioners'  involvement  in  "the 
drugs  scene"  from  a  social  worker  giving 
evidence  to  the  Committee.  Sir  Ronald 
also  spoke  at  the  recent  Campaign  on  the 
Use  and  Restriction  of  Barbiturates  con- 
ference (last  week,  p429). 
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Beecham  announce 


talampicillin 

a  major  advance  on  ampicillin 


Following  oral  administration,  Talpen 
is  particularly  well  absorbed  and  rapidly 
hydrolysed  to  give  high  blood  levels  of  ampicillin. 
As  a  result, Talpen  offers  distinct  advantages  over 
ordinary  ampicillin  which  recommend  it  as  the 
new  standard  therapy  for  routine  infections. 

•  Double  the  peak  blood  level  of  ampicillin 
in  half  the  time.1 

•  Much  reduced  incidence  of  diarrhoea2 

•  More  convenient  tid  dosage. 

1.Jones,K.H..etal,1975,to  be  published.2.Knudsen,E.I,  Harding.  J.W.,1975.in  press. 


Availability  & 
Basic  NHS  Price: 

Red  film  coated  tablets  engraved 
Talpen  on  one  side.  Each  tablet  contains  250mg 
of  the  ampicillin  ester,  talampicillin  hydrochloride. 
The  tablets  are  packed  in  bottles  of  30's,100's 
and  500's. Basic  NHS  price:  £6.50  for  100  tablets 

Further  information  for  pharmacists  is  available  on  request. 


Talpen*  (talampicillin)  is  a  product  of  British  research  from: 
Beecham  Research  Laboratories,  Brentford, England. 
A  branch  of  Beecham  Group  Ltd.        PL0038/0209  *regd. 


TQlDOn  makes  ordinary  ampicillin... ordinary 

■  talampicillin  J  1  J 
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New  products 
and  packs 


Electrical 

Twin-foil  shaver 

Remington's  latest  twin-foil  shaver,  the 
RF3  (£19-95)  is  said  to  retain  all  the  best 
features  of  its  predecessor,  the  SF2,  but 
also  incorporates  a  number  of  important 
improvements.  These  include  a  full-width 
snap-out  trimmer  for  dealing  with  longer 
hair,  a  pop-up  head  with  release  button, 
for  easier  access  to  the  cutter  blades  and 
for  easier  cleaning,  and  a  no-tangle  coil 
cord.  Remington  say  that  sales  of  the  twin- 
foil  concept  are  running  52  per  cent  ahead 
of  last  year,  up  to  August. 

The  RF3  is  designed  in  black,  orange 
and  silver,  and  has  two  cushioned  finger 
pads.  It  is  dual  voltage  and  the  one  year 
international  guarantee  includes  the  twin- 
foils.  Supplied  in  presentation  case  with 
mirror  (Sperry  Remington  Consumer  Pro- 
ducts, Apex  Tower,  7  High  Street,  New 
Maiden,  Surrey  KT3  4DL). 


Antismoking  chewing  gum  from  Scandinavia 


Tabmint,  a  mint-flavoured  chewing  gum 
said  to  reduce  the  pleasure  of  smoking 
and  so  help  to  lessen  or  break  the  smoking 
habit,  is  being  distributed  by  Radiol 
Chemicals  Ltd.  The  product  has  already 
been  marketed  successfully  in  Scandinavia 
and  is  to  be  tested  in  a  London  anti- 
smoking  clinic. 

Each  Tabmint  (12  pieces,  £090)  con- 
tains silver  acetate  6mg,  ammonium 
acetate  14  5  mg  and  cocarboxylase 
0  025mg  in  the  centre  with  sodium  chlor- 
ide llmg  in  the  coating  layer.  Silver 
acetate  and  ammonium  chloride  combine 
to  form  silver  chloride  and  silver  diamine 


ANTI-SMOKING 
CHEWING  GUM 


complex  ions  which  react  with  various 
volatile  constituents  of  tobacco  smoke  to 
produce  an  objectionable  taste  in  the 
mouth.  The  cocarboxylase  reduces  certain 
aromatic  constituents  in  the  smoke  to  un- 
pleasant-tasting aldehydes. 

Argyria,  a  discolouration  caused  by 
deposits  of  a  silver  compound  formed  by 
combination  of  silver  ions  and  proteins, 
is  unlikely  to  occur  as  free  silver  ions  are 
removed  by  combination  with  chloride 
ions. 

One  to  four  pieces  daily  should  be 
chewed  slowly,  never  sucked  or  swallowed, 
and  the  effect  lasts  from  one  to  three 
hours.  Two  pieces  may  be  chewed  together 
should  one  be  insufficient,  but  a  maximum 
of  six  daily  is  recommended. 

As  it  is  current  practice  not  to  give 
non-essential  drugs  during  the  first  tri- 
mester of  pregnancy,  the  antismoking 
benefits  should  be  assessed  by  the  doctor 
against  the  known  hazards  of  smoking 
during  pregnancy. 

Launch  support 

The  launch  will  be  supported  by  adver- 
tising in  the  national  Press  including  the 
Sun,  News  of  the  World,  Sunday  People, 
Sunday  Mail,  Weekly  News,  Reveille, 
Sunday  Post  and  the  TV  Times,  reaching 
approximately  101  million  smokers  over 
18  who  are  expected  to  see  the  advertise- 
ments up  to  eight  times. 

For  a  limited  period,  retail  pharmacists 
are  offered  special  direct  buying  terms  of 
an  extra  12|  per  cent  on  36  (£19  90  trade) 
or  an  extra  10  per  cent  on  24  (£13  65) 
(Continental  Candy  Co  Ltd,  Vejle,  Den- 
mark. Distributors  Radiol  Chemicals  Ltd, 
Stepfield,  Witham,  Essex  CM8  3AG). 


OTC  medicinals 

Mentholatum  additions 

A  nasal  inhaler  (£0  20)  has  been  added  to 
the  Mentholatum  range,  containing  men- 
thol 40  per  cent,  camphor  40  per  cent, 
methyl  salicylate  11  per  cent,  oil  of  pine 
4  per  cent  and  oil  of  eucalyptus  5  per  cent. 

Extra  strength  Deep  Heat  lotion  (60ml, 
£0-48)  is  being  introduced  in  the  Southern 
television  area,  with  30-second  commercials 
promoting  this  product  and  Deep  Heat  rub 
through  autumn  and  winter.  The  ingred- 
ients are  menthol  1.58  per  cent,  methyl 
salicylate  18  94  per  cent,  liquid  lanolin 
1-90  per  cent  (Mentholatum  Co  Ltd,  24 
Fairlie  Road,  Slough,  Berks). 

Cosmetics  and  toiletries 

Living  Hair  relaunch 

Jackel  &  Co  Ltd,  are  relaunching  their 
Living  Hair  range  by  Nutress  this  autumn. 

Living  Hair  is  a  "pH  controlled,  protein 
fortified"  range  of  hair  treatments.  The 
range  has  been  increased  to  include  three 
shampoos,  two  conditioners  and  a  styling 
lotion.  All  products  are  in  120cc  bottles. 
There  are  three  shampoo  variants:  for  dry, 
greasy,  and  normal  hair  (£0  45);  two  con- 
ditioners— Instant  conditioner  (£0  55)  and 
deep  treatment  conditioner  for  problem 
hair  (£0  65),  and  a  styling  lotion  (£0  55). 

The  new  range  is  available  in  a  pre- 
packed counter  display  stand,  featuring  a 
5p  off  consumer  offer,  and  has  a  free  spray 
dispenser  with  the  styling  lotion  (lackel  & 
Co  Ltd,  Kitty  Brewster  Estate,  Blyth, 
Northumberland). 

Parisienne  perfume 

A  new  fragrance  house  has  entered  the 
UK  market.  Parfums  Lagerfeld,  created 
by    Paris    designer   Karl    Lagerfeld.  His 
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fragrance,  Chloe,  will  be  distributed 
initially  only  through  Harrods  of  London. 
The  range  comprises:  perfume — i-oz  £6  75, 
\-oz  £1125,  1-oz  £18  50,  2-oz  £29  50; 
purse  spray  £9-50;  eau  de  toilette,  2-oz 
£4  75,  4-oz  £7  25,  8-oz  £10  75,  3-oz  atom- 
iser £6  50  (Elizabeth  Arden  Ltd,  76  Gros- 
venor  Street,  London  W1A  2AE). 

Toilet  soap  launched 

Elida  Gibbs  are  launching  a  new  toilet 
soap  in  the  Three  Wishes  range,  said  to 
be  the  first  skin  care  soap  to  be  launched 
for  17  years. 

Three  Wishes  soap  offers  a  choice  of 
fragrances,  plus  a  choice  of  colours.  There 
are  three  variants :  woodland  fern,  with  a 
fresh  fragrance  of  arthemesia,  tarragon, 
angelica  and  cedar  wood ;  amber  cream, 
with  a  "light  exotic  fragrance"  of  amber 
essences,  patchouli,  jasmin  and  spice  oils; 
and  sea  breeze,  with  a  "fresh  natural 
fragrance  of  a  sea  breeze."  The  soap 
comes  in  two  sizes:  toilet  size  (2|oz, 
£0-13);  bath  size  (5oz,  £0-20). 

Elida  Gibbs  will  be  spending  £l-5m  in 
the  first  year  to  launch  Three  Wishes 
soap.  This  will  include  £700,000  on  tele- 
vision ;  and  there  will  be  an  introductory 
offer  pack  of  the  toilet  size  at  8p,  bath 
size  at  13p.  Promotions  to  follow  will 
include  coupon  offers.  Advertising  breaks 
October  13  (Elida  Gibbs  Ltd,  PO  box 
1 DY,  Portman  Square,  London  W 1 A  1 DY). 

New  from  Coty 

Revitalizing  Creme  (£3  50)  is  a  new  pro- 
duct from  Coty  in  their  Equatone  range. 
It  is  a  "regenerative  cream"  suitable  for  all 
skin  types  but,  particularly,  for  dry,  extra 
dry  and  mature  skins. 

Light  textured  and  quickly  absorbed  the 
cream  is  said  not  to  be  sticky  and  does 
not  leave  an  oily  residue  on  the  skin.  It 
can  be  used  at  night  or  under  makeup 
during  the  day. 

To  join  their  range  of  Complice  de 
Francois  Coty  products,  Coty  introduce 
two  new  refillable  additions  to  the  range. 
The  first  is  a  handbag-size  spray  perfume. 
The  Parfum  Atomiseur  pour  le  sac  (£6  25) 
is  presented  in  a  white  and  pale  grey 
metallic  container.  There  is  also  a  refill 
(£4-25)  available. 

Packed  in  a  similar  container,  is  the  loz 
Parfum  Atomiseur  (£13  70),  with  a  refill 
(£900)  (Coty  Ltd,  Great  West  Road, 
Brentford,  Middlesex). 

Replica  Cologne  for  men 

Replica  have  launched  a  new  product  into 
their  range,  a  man's  Cologne.  The  aerosol 
Ramesis  Cologne  features  a  gold  cap  and 
actuator,  in  a  burgundy  and  white  pack 
(£120).  Available  in  minimum  orders  of 
one  dozen  with  a  tester  free  with  each 
pack  of  one  dozen  (Replica,  90  Belsize 
Lane,  London  NW3). 

Foundation  for  greasy  skins 

A  new  foundation  has  been  added  to  the 
Dorothy  Gray  Satura  makeup  collection — 
Matt  Beauty  tinted  foundation  (£0-95).  The 
foundation  takes  "the  high-shine  problem 
out  of  all  oily-prone  complexions."  It 
contains  lio  oil,  is  moisturised,  and  spreads 
easily,  say  the  makers. 

There  are  four  shades:  beige  beauty,  a 
true  beige,  amber  beauty,  a  warm  amber- 


beige,  golden  beauty,  a  golden  peach, 
bronze  beauty,  a  light  tan  (Interbeauty 
Ltd,  202  Terminus  Road,  Eastbourne, 
Sussex). 

Babycare 

Animal  book 

A  book  for  babies  is  the  latest  addition 
to  the  Tommee  Tippee  range  (£0-39). 
"Tommee  Tippee  meets  the  animals'  is 
made  of  plastic  with  a  soft  foam  filling 
and  has  eight  concertina  sections  featuring 
animal  drawings  and  verse.  The  book  is 
packed  in  a  polythene  bag  with  a  header 
card  (Jackel  &  Co  Ltd,  Kitty  Brewster 
Estate,  Blyth,  Northumberland). 

Photographic 

Instamatic  92  gift  pack 

Kodak  Ltd  have  announced  a  new  gift 
outfit  for  the  Instamatic  92  camera.  In  a 


red  and  yellow  carton,  the  pack  (£15  094) 
contains  the  camera,  wrist  strap,  instruc- 
tion leaflet,  12  exposure  Kodacolor  II 
film,  two  flash  cubes  and  a  flash  extender, 
together  with  a  soft  brown  camera  pouch 
(Kodak  Ltd,  Kodak  House,  Station  Road, 
Hemel  Hempstead,  Herts). 


zuiincEi 


Rotating 
Floor  Standi 

The  complete  answer  to  your  display  problems 

They  allow  you  to  show  off  ALL  ZWINGEL  products  with  their 
maximum  decor  and  what's  more,  increase  your  prof  liability  per  sq.  ft. 


Sides  1/2 


Sides  3/4 


Sides  5/6 


Zwingel  Products — the  name  synonymous  with  German  quality  include: — 

*  Plain/magnifying  cosmetic  mirrors  combined  with  cotton  wool  holders  or 
cosmetic  boxes.  *  Curl  styling  and  pocket  brushes.  *  Toilet  travel  sets. 

*  Gift  sets.  *  Curlers  &  hair  ornaments. 


For  full  details,  complete  and  post  this  coupon 


Name 
Address 


Sole  U.K.  Distributors:  BOMA  PRODUCTS  &  COMPANY 
28  Paris  Avenue,  Newcastle,  Staffs.  ST5  2RQ  Tel:  0782-617797 
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Trade 
News 


Ronson  pre-Christmas  boost 

Ronson  Products  Ltd,  Randalls  Road, 
Leatherhead,  Surrey,  are  to  feature 
national  advertising  campaigns  in  maga- 
zines and  on  television  for  their  shavers, 
hairdryers  and  automatic  toothbrushes, 
running  during  the  "peak"  weeks  from 
mid-November.  The  television  campaign 
for  shavers,  to  be  launched  the  week  of 
November  24,  will  feature  the  RS75 
rechargeable.  A  30-second  commercial 
demonstrates  the  efficiency  of  the  Ronson 
foil  head  shaving  system  and  the  conveni- 
ence of  using  the  Ronson  rechargeable 
without  the  need  for  a  flex  or  power 
point. 

This  year  Ronson  will  again  use  the 
30-second  Scarlet  Pimpernel  commercial 
for  the  Escort  hairdryer,  featuring  its  port- 
ability and  its  versatile  use  for  hood 
drying  and  styling  with  hot  air  brush  and 
comb  attachments. 

A  national  launch  for  the  recently- 
introduced  Ronson  Stylerdryer  will  be 
made  with  double-page  spreads  in  colour 
in  Woman.  The  advertisements  will  appear 
in  November  and  December  issues. 

Ronson  automatic  toothbrushes  will  be 
featured  in  gift  supplements  published 
with  the  December  issues  of  Readers 
Digest,  Good  Housekeeping,  Womancraft. 

Autumn  shades 

To  complement  this  season's  fashion  tones 
Coty  Ltd,  Great  West  Road,  Brentford, 
Middlesex,  introduce  three  matching  lip 
and  nail  colours  in  the  Originals  range. 
They  are  sienna,  persimmon,  carnelian. 
The  lipsticks  (£0  90)  and  the  nail  enamels 
(£0  65)  contain  hydrolysed  protein. 

Six  new  shades  have  been  added  to  the 
Powdershine  (£1  45)  range  of  eyeshadows. 
They  are:  tourmaline,  aquamarine,  sapp- 
hire, quartz,  smoky  pearl,  opaline. 

Press  and  magazine  advertising 

Regular  advertisements  featuring  Pulmo 
Bailly  by  Bengue  &  Co  Ltd,  St  Ives  House, 
Maidenhead,  Berks  SL6  1RD,  will  appear 
in  the  Sun,  Sunday  People,  News  of  tiie 
World,  and  Woman,  Woman's  Own, 
Woman's  Weekly,  Woman's  Realm,  My 
Weekly,  People's  Friend,  and  Readers 
Digest  magazines  from  October  through  to 
March,  1976. 

Christmas  pomanders 

Jacquelle  re-introduce  an  extended  range 
of  pomanders  this  Christmas.  The  range 
includes  round  pomanders  (small  £049, 
large  £1-20);  nine  orange-shaped  poman- 
ders (£0  95)  in  a  display  pack;  and  a  piggy 
pomander  (£0  89)  in  nine  different  designs; 
dice  pomanders  (£0  99);  a  bell-shaped 
pomander  (£1  30)  in  packs  of  six;  a  heart- 
shaped  pomander  (£0  99),  and  a  butterfly 
pomander  (£0  85).  All  are  available  from 


Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland. 

Anadin  advertising 

The  new  Anadin  "glass  head"  30-second 
commercial  will  be  featured  in  a  national 
television  advertising  campaign  for  the 
product.  The  campaign  will  run  through- 
out the  year  and  there  will  be  a  total  of 
1,742  spots. 

International  Chemical  Co  Ltd,  11 
Chenies  Street,  London  WC1E  7ET,  will 
also  be  running  a  campaign  in  the 
national  and  provincial  newspapers  and 
magazines  to  support  the  television  cam- 
paign. A  total  of  580  advertisements  are 
planned  for  national  and  provincial  news- 
papers and  490  in  magazines,  and 
30-second  commercials  will  also  be  used 
on  five  radio  stations  throughout  1975/76. 
These  are  Capital  Radio,  LBC,  Radio 
Clyde,  Radio  Forth  and  Swansea  Sound. 
There  will  be  1,040  30-second  spots. 

Support  tights  promotion 

Another  national  support  promotion  is 
being  run  by  Pretty  Polly,  55  New  Bond 
Street,  London  W1Y  9DG.  The  promo- 
tion, from  October  20-November  8,  will 
be  based  on  the  company's  three  most 
popular  styles  of  support  hosiery.  Stand- 
easies  tights,  usually  £0  90  will  be  offered 
at  £0  79;  Sheer  support  tights,  usually 
£155,  will  be  offered  at  £130;  and  Tru- 
support  tights,  usually  £1  99,  will  be 
reduced  to  £155. 

C.  H.  Boehringer  chemicals  from  Sturge 

Following  its  acquisition  last  year  by  C.  H. 


Boehringer  Sohn  of  Ingelheim  am  Rhein, 
John  &  E.  Sturge  Ltd,  1  Wheeleys  Road, 
Birmingham  B15  2LE,  have  now  taken 
over  sales  promotion  of  the  West  German 
company's  bulk  chemicals  in  the  UK. 

This  rationalisation  of  Boehringer's  UK 
operation  means  that  Sturge  will  be  offer- 
ing a  very  comprehensive  range  of 
chemicals  for  the  pharmaceutical  and  food 
industries.  Boehringer's  chemicals  include 
lactic  acid,  caffeine,  theophylline,  pilo- 
carpus, tiopa  and  rauwolfia  alkaloids  and 
30  intermediate  chemicals. 

Christmas  discount 

Viking  Brews  Ltd,  28  Clive  Street,  North 
Shields,  makers  of  Geordie  home  brew  kit 
range,  will  be  giving  their  usual  5  per  cent 
Christmas  bonus  discount  during  the 
months  of  October,  November,  and 
December.  Calendars  will  be  sent  out  with 
orders  for  counter  distribution  or  on 
request  to  the  makers. 

Christmas  range 

The  range  of  toiletries,  Fields  of  Bond 
Street,  is  available  in  stronger  packaging 
this  Christmas,  and  the  design  theme  is 
"romantic".  There  are  three  fragrances, 
French  moss,  flowers  and  pink. 

An  addition  to  the  Fields  1975  range 
is  a  "bubbletime"  coffret,  which  consists 
of  a  bottle  of  foam  bath  and  three  bath 
cubes  (£0-69),  from  J.N.  toiletries  division, 
Jackel  &  Co  Ltd,  Kitty  Brewster  Estate,) 
Blyth,  Northumberland. 
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New  aids  to  preventive  dentistry  on  show 


The  British  Dental  Trade  Association 
Exhibition,  held  at  London's  Alexandra 
Palace  last  week,  saw  the  launch  of  a 
number  of  new  retail  products  for  pre- 
ventive dentistry,  and  the  promotion  of 
others  to  the  dental  profession. 

For  fighting  plaque  "away  from  home", 
Mouth  Care  Co  Ltd,  Cordent  House, 
Torrington  Park,  London  N12  9SX,  have 
introduced  the  Pick-a-dent,  a  flexible 
"toothpick"  designed  to  reach  awkward 
areas  and  return  to  its  original  shape 
(£0  68),  and  the  Tip-a-dent,  a  similar  item 
with  points  and  brushes  on  the  tips  for 
removing  food  particles  from  the  teeth 
(£119  and  £130  according  to  version). 
Both  are  combined  in  the  Pick-n-tip  pak 
(£1-22).  The  company  are  also  offering  a 
gum  stimulator  (£0  88),  the  Water-dent 
bulb  syringe  for  removing  soft  food 
particles  from  between  the  teeth  (£1  59), 
and  the  Embrasure  set  of  three  brushes 
for  reaching  areas  inaccessible  to  the 
ordinary  toothbrush  (£2  13). 

Extensions  to  the  Pacemaker  range 
shown  by  Dentomax  Ltd,  Carr  House, 
Carr  Bottom  Road,  Bradford  BD5  9B1. 
included  chewable  sodium  fluoride  tablets 
in  orange  or  grape  flavours  (intended  for 
dental  prescription)  and  Flozenges,  a  new 
strawberry-flavoured  fluoride  lozenge  de- 
signed to  encourage  sucking  by  the  child 
and  thus  enhancing  the  topical  effect  on 
the  tooth  enamel.  A  fluoride  mouth-rinse 
concentrate  is  now  available  in  a  small 
(and  "non-lethal")  size  of  1  fl  oz.  (Prices 
not  yet  available.) 


Den-tal-ez  (GB)  Ltd,  International 
House,  85  Great  North  Road,  Hatfield, 
Herts  AL9  5EQ,  showed  the  extent  of  the 
Butler  range  of  preventive  aids — claimed 
one  of  the  largest  selling  in  the  USA — 
and  introduced  a  new  wire  stand  for  use  at 
point-of-sale. 

Evident,  the  new  disclosing  agent  by 
Evident  Dental  Co  Ltd  (distributors 
Farillon  Ltd,  Selinas  Lane,  Dagenham, 
Essex)  was  reported  to  be  creating  pro- 
fessional interest  because  of  its  claim  not| 
to  stain  lips  and  gums. 

Stafford-Miller  Ltd,  166  Great  North 
Road,  Hatfield,  Herts,  announced  that 
their  Divident  denture  cleanser  would  be 
going  national  in  Great  Britain  from 
October  1  (Northern  Ireland  later  in  the 
year).  They  were  also  sampling  to  den- 
tists Sensodyne  toothpaste  and  showing 
Poli-grip,  Super  Wernets  and  Dentu-creme. 

S.  S.  White  Ltd,  Mill  Street,  Kingston- 
on-Thames,  Surrey,  were  promoting  the 
En-de-kay  range  of  fluoride  preparations 
and  C-red  disclosing  tablets. 


Get  some  in 
for  the  cold  nights. 


Agfa  projectors,  that  is 

Projectors? 

Just  think  of  all  those 
holiday  snaps.  They  all 
come  out  when  the 
nights  draw  in. 

Now's  the 
time  to  stock  up  with 
Agfa's  range  of  good 
value,  high  quality  projectors 


You'll  have  an  easy 
sale  ahead. 

But  that's  not  all. 
Agfa  flashguns  too! 
Flashguns? 
Cold  nights  are 
dark.  Besides, 
most  photographers 
are  indoors. 
So  flashguns  are  another 


seasonal  best-seller,  especially 
Agfa's  superb  capacitor 
and  electronic  ranges. 
Contact  Agfa- 
Gevaert  now. 
Check  out  the 
tempting  terms 
offered.  Stock  up.  Then  you're 
ready  for  a 
brighter  winter. 


Agfa-GevaertLtd.,27  Great  West  Road,Brentford,MiddlesexTW8  9AX. 


AGFA-GEVAERT 
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Trade  news 

Continued  from  p452 


Transol  reformulated 

Transol,  the  wetting  solution  made  by 
Smith  &  Nephew  Pharmaceuticals  Ltd, 
Welwyn  Garden  City,  Herts,  for  hard 
contact  lenses,  has  been  reformulated  to 
incorporate  the  new  bactericide,  poly- 
hexanide  0  005  per  cent  w/v,  and  benzal- 
konium  chloride  0  004  per  cent  w/v.  The 
new  formulation  has  been  repackaged. 

Secholex  in  children 

Permission  has  been  received  from  the 
Committee  on  Safety  of  Medicines  for 
Secholex  to  be  recommended  in  children. 
The  dosage  is  one  sachet  three  times  daily. 

Pharmacia  (Great  Britain)  Ltd,  Para- 
mount House,  75  Uxbridge  Road,  London 
W5  5SS,  say  that  the  main  use  of 
Secholex  in  paediatrics  will  be  in  the 
treatment  of  familial  hypercholesterol- 
aemia,  the  rare  homozygous  form  of 
which  is  often  fatal  before  the  age  of  20. 
The  more  common  heterozygous  form  is 
associated  with  premature  cardiovascular 
disease. 

Trial  size  introduced 

Mentholatum  Co  Ltd,  Slough,  Berks,  have 
introduced  a  single  cushion  trial  size  pack 
(£0  27)  of  Snug  denture  fixative. 

Bio-strath  campaign 

An  advertising  campaign  for  Bio-strath 
elixir  began  this  week  in  the  TV  Times 
and  will  continue  until  April.  New  Era 
Laboratories  Ltd,  39  Wales  Farm  Road, 
London  W3  6XH,  are  to  run  a  parallel 
promotion  for  Hymosa  skin  care  products. 
Talks  and  film  shows  to  ladies'  clubs,  and 
instore  demonstrations  in  towns  through- 
out the  UK  are  planned. 

Hoodwinks  without  adhesive 

Cardinelli  Beauty  Products  Ltd,  1  Canal 
Walk,  Southgate  Road,  London  Nl  5SA, 
have  introduced  a  pack  which  does  not 
contain  adhesive  to  all  styles  of  Hood- 
winks eyelashes.  The  pack  (£0-50),  has  a 
yellow  "flash"  stating  "New  without  ad- 
hesive." 

Co-op  baby  competition 

The  latest  promotion  by  co-operative 
pharmacies  and  drug  stores  is  a  baby 
snapshot  competition  with  a  first  prize  of 
£1,500.  To  enter,  a  customer  has  to  send 
any  snapshot  of  their  child  taken  within 
the  past  six  months,  together  with  a  till 
receipt.  The  child  must  be  under  5  on 
October  18.  In  addition  to  the  first  prize, 
there  is  a  second  prize  of  £1,000,  a  third 
prize  of  £500,  and  100  consolation  prizes 
of  £1  co-op  gift  vouchers. 

Aqua  Manda  gifts  promotion 

Free  Aqua  Manda  perfume  sprays — worth 
£0  50 — for  all  customers  who  spend  £1  50 
and  over  on  Aqua  Manda  Christmas 
gifts  is  the  latest  promotion  from  Goya 
Ltd,  Badminton  Court,  Amersham,  Bucks. 


The  sprays  will  be  offered  to  stockists 
with  all  orders  of  £25  and  over,  and  are 
to  be  dispatched  during  the  first  week  in 
November  together  with  special  show- 
cards.  Advertising  planned  for  Aqua 
Manda  Christmas  gifts  includes  a  four 
week  television  campaign  from  mid- 
November,  and  outside  back  covers  in 
November  and  December  issues  of  best 
selling  women's  magazines. 

Sample  size 

To  introduce  Visible  Difference  to  those 
who  have  not  yet  used  it,  Elizabeth  Arden 
Ltd,  20  New  Bond  Street,  London  W1A 
2AE,  are  staging  a  counter  promotion  with 
sample-size  jars  to  give  away  to  interested 
clients,  for  a  limited  period,  from  October  6. 

Soft  shades  for  autumn 

Germaine  Monteil,  17  Old  Bond  Street, 
London  W1X  4PH,  have  introduced  soft, 
"pretty"  shades  in  their  cake  eye  shadow 
duo  collection  (£2  95).  Each  comes  in  a 
compact  with  its  own  brush. 

The    three    colour    combinations  are: 


silver  ash,  pastel  tones  of  silver  teamed 
with  an  ash-tinted  blue;  brown  velvet,  a 
mid-brown  combined  with  a  warmer, 
fawn-tinged  beige;  azure  blue,  a  mid-blue 
pastel  teamed  with  a  delicately  pale  silver 
blue. 

Nail  polish  range 

Chesebrough  Ponds  Ltd,  Victoria  Road, 
London  NW10  6NA,  have  introduced  a 
range  of  seven  new  nail  polishes  ranging 
from  sandy  browns  through  to  rich  baked 
earth  colours,  plus  a  sparkling  pink. 
There  are  four  opaline  polishes  (£0  43), 
and  three  creme  polishes  (£0  38). 

Nielsen  update  services 

This  autumn  A.  C.  Nielsen  Co  Ltd  will  be 
updating  their  marketing  research  ser- 
vices covering  chemists  and  grocers.  The 
updating  will  be  based  on  special  tabula- 
tions derived  from  the  1971  census  of 
distribution,  and  the  purpose  of  the 
revisions  is  to  "maintain  the  accuracy  and 
efficiency  of  Nielsen  estimates,  while 
increasing  the  scope  of  the  reports." 
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Source  of  purchase  data  will  be 
extended  to  cover  deliveries  to  co-opera- 
tives and  multiples  from  their  depots  and, 
on  all  services,  additional  data  will  show 
"out-of-stock  in  the  selling  areas"  as  well 
as  the  total  out-of-stock  picture. 

In  future,  regional  data  in  the  standard 
Nielsen  report  will  be  based  on  eight  tele- 
vision areas,  covering  England  and  Wales, 
plus  Scotland.  The  familiar  standard 
regions  will  still  be  available  as  a  supple- 
mentary analysis  and  so  will  manufac- 
turers' own  sales  regions. 

Braun  launch  television  campaign 

Braun  Electric  (UK)  Ltd,  Mill  Mead, 
Staines,  Middlesex,  are  launching  a  tele- 
vision advertising  campaign  for  the  pre- 
Christmas  period.  The  campaign,  costing 
over  £350,000,  will  run  nationally  during 
the  October-December  period  and  is 
estimated  to  be  seen  by  over  40m  people. 

The  advertisements  will  feature  demon- 
strations of  three  Braun  products — the 
Synchron  Plus  shaver  (£19  95),  the  HLD50 


hairstyling  set  (£18  95)  and  the  Quick  Curl 
styling  wand  (£10  95). 

Backing  the  television  campaign,  the 
three  products  will  be  advertised  in  TV 
Times,  Radio  Times, 
Good  Housekeeping, 
Womaricraft,  Woman's 


Woman's  Own, 
Reader's  Digest, 
Weekly,  Woman 


&  Home  and  Ideal  Home. 
Toiletries  sales 

Figures  for  sales  of  toiletry  product 
groups  s'.iown  in  Business  Monitor  PQ  273 
(C&D,  August  16,  p208)  indicated  that 
sales  of  hairsprays  increased  from  £4jm 
in  1974  to  £61m  in  1975  and  permanent 
wave  preparations  rose  from  £827,000  to 
£1  3m  in  the  same  period. 

Lipsticks  and  lip  glosses  rose  from 
£1  8m  to  £2  2m  with  eyeshadows,  mascara 
and  other  makeups  rising  from  £2  4m  in 
1974  to  £3  4m  in  1975.  In  the  bath 
additive  section,  bath  oils,  creams  and 
liquids  rose  slightly  at  the  expense  of 
other  forms  where  figures  dropped  from 
film  to  £1.4m.  [Corrected  note.] 


ROM  TROPICAL  MIST, 
RED  ORANGE  BLOSSOM. 

Vichy  skin  care  is  the  number  1  seller  in 
Europe. 

It  has  achieved  this  position  because  of  the 
serious  and  authoritative  stance  it  has  taken  in 
a  confused  and  advertising  orientated  market. 

Vichy  products  are  different  from  their 
competitors  in  many  ways: 

1.  Vichy  products  are  developed  by  derma- 
tologists who  use  pure,  safe,  effective  ingredients, 
not  fashionable  ones. 

2.  Vichy  specialise  in  skin  care.  They  are  not 
a  make-up  company  dabbling  in  skin  care. 

3.  Vichy  make  four  complete  ranges 
because  there  are  four  main  skin  types. 

4.  Vichy  products  are  manufactured  under 
strict  laboratory  conditions,  by  pharmacists. 

5.  Vichy  packaging  is  simple  and  functional. 
Vichy  are  concerned  with  what's  inside,  not 
what's  outside. 

6.  Vichy  print  an  ingredient  list  on  the  back 
of  every  pack.  They  have  nothing  to  hide. 

7.  Vichy  offers  value  for  money.  Proper 
skin  care  should  be  available  to  every  woman,  not 
just  a  privileged  few. 

8.  Vichy  is,  and  always  will  be,  sold  only  in 
pharmacies.  And  never  in  grocers  and  super- 
markets. Pharmacists  can  give  better  advice  about 
skin  care  than  grocers. 

Call  Alan  Rundle  on  01-492  0265  for  an  appoint- 
ment with  your  Vichy  representative. 

VICHY  SKIN  CARE 

dermopharmaceutical  preparations 
Made  by  pharmacists,  sold  only  in  pharmacies. 
Vichy  (UK)  Limited,  1-11  Hay  Hill,  London  W1X7LF. 


Two  displays  from  Beecham 

Beecham  Proprietaries,  Beecham  House, 
Brentford,  Middlesex  TW8  9BD,  are  pro- 
ducing two  eye-catching  display  pieces  for 
their  "best-sellers"  winter  remedies  pro- 
ducts. The  first  is  a  merchandising  unit 
which  holds  the  Beecham  powders  range, 
Veno's,  Phensic  and  Mac;  the  second  is  a 
window  display  unit. 

Vestric  October  promotions 

Vestric  Ltd,  Chapel  Street,  Runcorn,  Ches. 
will  promote  the  following  products  in 
October:  Grecian  2000  and  Lady  Grecian 
2000;  Paddi  Pads  and  Panti  Poppon  pants; 
Johnson's  baby  lotion  ;  Tonic  sweets  ;  Liga 
3-way  infant  food;  Anadin  display  pack; 
Bisodol  powder  and  tablets;  Alberto  Bal- 
sam shampoo  and  conditioner;  Ultra  Brite; 
Silvikrin  hairspray  and  shampoo;  Vosene 
shampoo;  Settlers;  Brut  33  Splash-on;  Sim- 
plicity Sylphs,  Radox  liquid;  Sovol  tab- 
lets and  liquid;  Recital  hair  colourant; 
Caroline  disposable  nappies  and  Poppa 
Pants. 

Unichem  members  offers 

Unichem  Ltd,  Crown  House,  Morden, 
Surrey,  are  offering  members  25  per  cent 
discount  on  Sunsilk  hairspray,  15  per  cent 
discount  on  Libresse  and  15  per  cent 
discount  on  Johnson's  baby  powder,  until 
October  24. 


Bonus 
offers 


Mentholatum  Co  Ltd,  Slough,  Berks. 
Deep  Heat  rub:  12  as  11  (standard);  6  as  5 
or  12  as  10  (medium);  6  as  5  or  12  as  10 
(large). 

Metholatum:  12  as  11  (12-g  tins);  12  as  11 
(jars  and  tubes);  12  as  8  (nasal  inhaler). 
Stop  'n  Grow:  6  as  5. 

Snug:  6  as  5  on  two-cushion  and  one- 
cushion  packs. 

Extra  Strength  Deep  Heat  lotion:  6  as  5  or 
12  as  10  (Southern  television  area  only). 
Bengue  &  Co  Ltd,  St  Ives  House,  Maiden- 
head, Berks. 

Pulmo  Bailly:  10  invoiced  as  9  (until 
October  13). 

Derbac  liquid,  shampoo,  soap,  combs:  12 
as  10. 
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on  TV 
next  week 


Swimcap  styles  for  1976 


Swimcap  styles  for  76  cover  a  wide 
variety  of  appeal.  The  Jantzen  range  from 
Barclay  Pharmaceuticals,  Lakeside  Labor- 
atories, Rawdon,  Leeds  LSI 9  7YA,  feature 
classic  rubber  moulded  caps,  boufante  and 
cone  shapes  in  the  nylon  frill  caps,  the 
newer  splash  caps  for  children,  all  ranging 
between  £0  60-£5  00. 

Seen  here  are  two  of  '76  season's  styles. 
Lydia  (style  8151)  is  a  combination  of 
nylon  and  rubber  petals  forming  soft 
flowers  to  frame  the  face.  The  style 
(£3-25)  comes  in  white/red/navy,  white/ 
green  or  white/navy  colour  combinations. 

Tahiti  (style  224)  is  a  moulded  swimcap 
with  a  flower  highlight  (£115).  It  comes 
in  a  choice  of  pink,  rose,  white,  orange, 


yellow,  light  blue,  royal  blue,  turquoise  or 
lavender. 

The  Britmarine  range  from  Haffenden- 
Richborough  Ltd,  Sandwich,  Kent,  feat- 
ures soft,  silky  bandeau  styles,  towelling 
beach  turbans,  splash  caps  as  well  as 
moulded  rubber  and  nylon  frill  caps. 

Two  new  styles  for  '76  are  Hazel  (style 
8299),  a  ring  turban  style  in  Crimplene 
with  a  crown  shaped  bubble  base  (£2  85). 
This  comes  in  pink,  yellow,  light  blue, 
black  and  white.  The  other  is  Chevron 
(style  146),  a  cone-shaped  moulded  cap 
(£0  79)  in  a  choice  of  nine  colours. 

Left:  Hazel,  Chevron,  Britmarine;  right, 
Tahiti,  Lydia,  Jantzen 

",*W'S5  !||||     *  * 
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Rescriptbn 
specialities 

OVYSMEN  tablets 

Manufacturer  Ortho  Pharmaceutical  Ltd, 
Saunderton,  High  Wycombe,  Bucks 
Description  Pink  circular  tablet,  \  inch 
diameter  with  flat  faces,  bevelled  edges 
and  "Ortho"  engraved  both  sides,  contain- 
ing norethisterone  0  5mg  and  ethinyl- 
oestradiol  0  035mg 
Indications  Oral  contraception 
Contraindications  Existing  thrombophle- 
bitis, thrombo-embolic  disorders,  cerebral 
apoplexy,  markedly  impaired  liver  func- 
tion, known  or  suspected  carcinoma  of  the 
breast  or  oestrogen-dependent  neoplasia, 
undiagnosed  abnormal  genital  bleeding  or 
past  history  of  these  conditions 
Dosage  One  tablet  daily  for  21  days 
followed  by  seven  tablet-free  days. 
Initially,  first  tablet  taken  on  fifth  day  of 
menstrual  cycle,  counting  first  day  of 
bleeding  as  day  1.  If  one  tablet  is 
missed,  patient  should  take  it  as  soon  as 
remembered  and  also  her  next  tablet  on 
that  day.  If  more  than  one  is  missed, 
patient  should  take  tablets  again  as  soon 
as  remembered  and  another  method  of 
non-hormonal  contraception  used  until  the 
next  period.  If  vomiting  or  diarrhoea 
occurs,  additional  means  of  contraception 
are  advisable  until  the  next  period 
Precautions  May  be  given  in  post-partum 
non-nursing  mothers  but  where  menstrua- 
tion has  not  resumed  another  method  of 
contraception  should  be  used  for  the  first 
seven  consecutive  days.  Medication  should 


be  discontinued  pending  further  examina- 
tion if  there  is  sudden,  partial  or  complete 
loss  of  vision,  sudden  onset  of  proptosis, 
diplopia  or  migraine,  papilloedema  or  reti- 
nal vascular  lesions,  or  if  pregnancy  is 
suspected.  Pregnancy  should  always  be 
considered  if  withdrawal  bleeding  does 
not  occur.  Care  in  epilepsy,  migraine, 
asthma,  diabetes  and  cardiac  or  renal  dys- 
function. Liver  tumours,  occasionally 
fatal,  have  been  reported.  Such  lesions 
should  be  considered  if  patient  presents 
with  signs  of  abdominal  pain  or  evidence 
of  intra-abdominal  bleeding 
Side  effects  Headaches,  depression,  nau- 
sea, breast  tenderness,  weight  changes, 
amenorrhoea,  breakthrough  bleeding, 
spotting,  leucorrhoea,  oedema,  allergic 
rash  and  rise  in  blood  pressure 
Packs  "Pushpak"  of  21  tablets  (£0  33  trade) 
Supply  restrictions  PI,  S4B 
Issued  October  1975 

IMBRILON  capsules 

Manufacturer  Berk  Pharmaceuticals  Ltd 
Station  Road,  Shalford,  Guildford,  Surrey 
GU4  8HE 

Description  White  opaque  capsules  marked 
"Berk  1J3  25"  and  "Berk  2J3  50",  con- 
taining indomethacin  25  mg  and  50  mg 
respectively 

Indications  etc  As  for  other  indomethacin 
preparations 

Packs  500  capsules  25  mg  (£1197);  100 
capsules  50  mg  (£4  76) 
Supply  restrictions  PI,  S4B 
Issued  October  1975 


AMFIPEN  capsules  and  syrup 

Manufacturer  Brocades  (Great  Britain) 
Ltd,  Pyrford  Road,  West  Byfleet,  Wey- 
bridge,  Surrey  KT14  6RA 


Ln — London;  M — Midlands;  Lc — Lancashire; 
Y — Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U — Ulster;  We— Westward;  B— Border; 
Q — Grampian;  E — Eireann:  CI — Channel  Islands 

Alka-Seltzer:  Ln,  Lc,  Y,  Sc,  NE,  U,  G,  E 
Braun  Quick  Curl  and  HLD50  hairstyling 

set:  All  areas 

Braun  Synchron  Plus  shaver:  All  areas 
Delph:  M,  Y,  WW,  NE,  We,  G 
Denim:  M 

Harmony  hairspray,  shampoo:  All  areas 
Kleenex  Maxi  Dry:  Lc,  Sc,  WW,  A,  U,  We, 

B,  G 

Night  Nurse:  All  areas 

Old  Spice:  All  areas 

Pears  shampoo:  All  areas 

Poise  Duo-Plan:  Ln 

Radox  Showerfresh:  All  except  U,  E 

Remington  shavers:  All  areas 

Signal:  All  areas 

Simple  soap:  So 

Sunsilk  shampoo:  All  areas 

Sure:  All  areas 

Tegrin:  Lc,  Sc,  G,  WW,  We,  So,  CI 
Three  Wishes  foam  bath:  All  areas 


Description  Capsules:  grey  and  red,  con- 
taining ampicillin  250mg  or  500mg,  im- 
printed "Amfipen  250"  or  "Amfipen  500". 
Syrup  and  syrup  forte :  bottles  containing 
dry  powder  to  prepare  100  ml  pink  suspen- 
sion. On  reconstitution  each  5ml  contains 
125mg  or  250mg  ampicillin  respectively 
Indications  etc  As  for  other  ampicillin 
preparations 

Packs  250  capsules  250mg  (£7  77,  trade) 
and  500mg  (£15-53).  100ml  syrup  125mg 
(£0  45)  and  250mg  (£0  81) 
Supply  restrictions  PI,  TSA 
Issued  October  1975 

ALTACITE  suspension 

Manufacturer  Roussel  Laboratories  Ltd, 
Roussel  House,  Wembley  Park,  Middlesex 
HA9  0NF 

Description   Off-white,   viscous,  aqueous, 
peppermint-flavoured  suspension  contain- 
ing hydrotalcite  500mg  in  5ml 
Indications  etc  As  for  Altacite  tablets 
Dosage  Adults  :   10ml  between  meals  and 
at  bedtime  or  as  directed  by  the  physician. 
Children :  half  adult  dose. 
Packs  380ml  bottles  with  "non-drip"  pour 
cap  (£1  77  trade) 
Issued  September  1975 


Haldol  preparations 

Janssen  Pharmaceutical  Ltd,  Janssen 
House,  Chapel  Street,  Marlow,  Bucks  SL7 
JET,  are  introducing  a  range  of  halo- 
peridol  preparations  on  October  6  under 
the  brand  name  Haldol.  There  will  be 
tablets  0  5mg  (500,  £5  75)  1  5mg  (100, 
£2  49;  1,000,  £22  01)  and  5mg  (100  £7  20; 
1,000,  £62-49),  oral  liquid  2mg  per  ml 
(100ml,  £3  51;  5  x  100ml,  £17  06)  and  1ml 
injection  5mg  per  ml  (5,  £125;  25,  £5  45). 
Full  information  next  week. 
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for  Christmas! 

The  Kodak  'Instamatic'  camera  gift  outfit. 

'Instamatic'  92  camera,  leather-look  carrying-case, 
film,  magicube  flash  and  wrist-strap. 

A  fabulous  gift  for  all  the  family. 

And  what  a  display  feature  in  your 
Christmas  windows! 


Kodak  and  Instamatic  are  trade  marks 
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How  to  make  the  most  of 
your  invention 


by  a  specialist  contributor 

We've  all  of  us  laughed  at  those  cartoon 
characters  sitting  in  the  Patent  Office  wait- 
ing room  with  grotesque  and  identically- 
shaped  brown  paper  parcels  on  their 
knees.  They  are  cranks,  joke  material  for 
the  cartoonists  and  the  scourge  of  local 
industry  and  bank  managers. 

But  you  don't  have  to  be  such  a  person 
to  make  a  contribution  to  modem  tech- 
nology. Even  a  man  or  woman  with  a 
simple  and  humdrum  job  might  stumble 
upon  ways  of  making  it  even  more  simple 
and  less  time  consuming.  It  is  estimated 
that  every  trade  or  profession  has  room 
for  scores  of  new  inventions,  most  of 
which  will  only  be  brought  to  light  by 
the  people  close  to,  involved  in  and 
having  a  wide  knowledge  of  that  business. 

An  example  of  this  arose  recently  in 
Birmingham.  A  shopkeeper  in  partner- 
ship with  his  brother  writes:  "We  have 
invented  a  device  for  opening  and  closing 
a  shop  door  with  controls  at  the  counter. 
A  prototype  worked  well,  attracted  a  lot 
of  local  publicity  and  the  equipment  is 
now  being  taken  up  by  two  other  shop- 
keeper friends  in  the  locality.  Is  this  some- 
thing we  can  patent  and  if  so,  how  do  we 
go  about  it?  What  will  it  cost?  What  will 
we  get  for  our  money?" 

One  important  rule 

Alas,  my  correspondent  appears  to  have', 
proceeded  too  quickly.  One  of  the  rules 
is  that  an  invention  should  not  be  pub- 
lished or  publicly  used  before  an  applica- 
tion is  made  for  a  patent.  If  he  is 
seriously  concerned  to  gain  the  protection 
of  a  patent,  he  should  contact  a  patent 
agent  forthwith  and  see  if  the  damage  is 
repairable. 

It  could  well  be  that  the  invention  is 
not  really  novel.  Others  may  have 
patented  the  invention  earlier  but  not 
found  it  a  commercial  success.  Better  and 
possibly  less  expensive  door  control  sys- 
tems may  now  be  on  the  market.  From 
1916  well  over  a  million  patent  specifica- 
tions have  been  published  so  the  chances 
are  that  your  bright  invention  of  today 
could  well  have  been  some  one  else's 
bright  invention  of  1974. 

Provided  it  is  novel,  it  seems  the  door 
control  invention  could  be  a  candidate  for 
the  grant  of  "Letters  of  Patent".  The  cost 
would  depend  a  great  deal  on  the  pro- 
cedures used  and  the  amount  of  searching 
required.  Nowadays  it  is  advisable  to  seek 
the  professional  advice  of  a  member  of 
the  Chartered  Institute  of  Patent  Agents, 
and  although  the  institute  is  hesitant  to 
give  even  an  indication  of  costs  a  recent 
note  in  The  Times  indicated  that  getting 
a  patent  could  well  reach  a  figure  of  from 
£60  to  £200. 

Of  course,  you  could  go  it  alone.  Some 
people  do,  and  are  successful.  But  weight 
of  opinion  is  on  the  side  of  getting  a  pro- 


fessional to  do  the  work  for  you.  Apply- 
ing for  a  patent  is  not  just  asking  for  the 
registration  of  a  trade  name  or  details  of 
a  business;  you  are  seeking  from  the 
state  a  monopoly  right  to  make,  use  and 
sell  your  invention. 

It  can  take  up  to  two  years  for  a  patent 
to  be  granted,  but  once  "Letters  of  Patent" 
have  been  issued  the  patent  can  be  kept 
in  force  for  16  years.  To  keep  it  going 
the  patentee  must  pay  a  prescribed  re- 
newal fee  before  the  end  of  the  fourth 
year  and  every  year  after  that. 

A  useful  service  to  the  private  inventor 
is  offered  by  the  Institute  of  Patentees 
and  Inventors.  You  will  need  to  pay  a 
subscription,  but  the  institute's  job  is  to 
help  people  protect  and  exploit  their 
inventions  and  they  do  it  very  well. 

Some  people  like  the  idea  of  scorning 
the  professionals  and  acting  on  their  own 
— and  there  are  others  who  fear  that  by 
talking  about  their  invention  they  run  the 
risk  of  it  being  stolen  and  sold  by  indus- 
trial spies.  Whether  the  applicant  is 
competent  or  not,  the  Patent  Office  leans 
over  backwards  to  help  in  the  early  stages 
and  there  is  no  shortage  of  literature  to 
consult.  Two  booklets  I  recommend  are 
About  Patents — Patents  as  a  source  of 
technical  information  and  Applying  for  a 
Patent,  both  issued  free  by  the  Patent 
Office.  The  National  Research  Develop- 
ment Corporation  has  a  useful  free  leaflet 
called  Help  for  the  Inventor. 

First  hurdle 

In  proceeding  with  your  application  you 
will  need  a  series  of  forms,  all  referred  to 
in  Applying  for  a  Patent.  And  you  will 
also  need  to  get  your  cheque  book  out 
fairly  regularly.  The  first  hurdle  will  be 
in  satisfying  yourself — and  subsequently 
the  examiner — that  your  invention  has  not 
been  published  before.  You  will  have  to 
make  a  search  among  the  specifications 
held  by  the  National  Reference  Library 
of  Science  and  Invention  and  a  number  of 
regional  libraries. 

The  classification  key  is  divided  into 
eight  broad  sections,  each  of  which  has 
40  divisions  containing  400  headings  each 
containing  about  50,000  indexing  terms. 
This  sounds  daunting,  but  for  the  true  go- 
it-alone  inventor  the  search  can  prove 
fascinating.  Staff  at  the  libraries  are  always 
pleased  to  be  of  general  help  and  inexpen- 
sive file-lists  are  readily  available  to  help 
in  the  search. 

Having  come  to  the  conclusion  that  the 
invention  is  really  novel,  new  and  still 
exciting,  the  would-be  patentee  should  ask 
if  it  is  commercially  viable.  Would  people 
really  buy  it  and  use  it?  Is  the  time  and 
cost  likely  to  be  justified? 

The  next  stage  is  submission  of  a  detailed 
specification  of  your  invention  in  such  a 
form  that  anyone  skilled  in  the  art  would 


be  able  to  put  that  invention  into  effect. 
This  must  include  a  definition  of  the 
monopoly  which  the  patent  will  give — of 
vital  importance  in  the  event  of  legal  pro- 
ceedings— and  has  to  define  "briefly  and 
succinctly"  the  tangible  features  of  the 
invention. 

If  the  specification  is  accepted  it  is  pub- 
lished. And  if  no  bona  fide  objections  to 
it  are  raised  within  three  months  the  patent 
is  sealed  and  "granted".  Having  got  the 
patent,  what  do  you  do  with  it? 

Each  inventor  will  have  his  own  source 
of  finance,  but  one  organisation  normally 
ready  to  consider  a  fair  prospect  is  the 
National  Research  Development  Corpora- 
tion. Harold  Wilson,  in  writing  a  fore- 
word to  the  NRDC's  latest  bulletin, 
reminded  readers  that  one  of  the  corpora- 
tion's most  important  functions  "has  been 
to  make  sure  that  worthwhile  suggestions 
from  people  with  limited  resources — the 

private  inventor  — do  not  go 

unrecognised." 

The  corporation's  function  is  not   to  I 
assist  in  marketing  nor  will  it  normally 
provide   working   capital   solely   for   the  I 
launching  of  a  new  invention.  Its  concern 
is  the  development  of  an  invention  from  1 1 
an  embryo  stage — after  it  has  been  paten-  I 
ted,  I  hasten  to  add — to  the  point  where  II 
it  is  ready  for  commercial  production. 

Most  people  would  recommend  the  pri-  I 
vate  inventor  who  has  a  patent  to  enlist  I 
the  interest  of  industry.  In  my  experience,  I 
many  firms  are  on  the  lookout  for  inven-  I 
tions  to  develop.  Never  sign  anything  until 
you  have  taken  legal  advice — and  don't  I 
be  to  hasty  to  slam  the  door  in  a  com-  I 
pany's  face.  Be  businesslike — and  if  you 
cannot  do  that,  get  an  astute  business 
friend  to  act  for  you. 

One    final    point.    Having    a  patent 
carries  some  impressive  rights — but  there 
are  responsibilities  as  well.  You  cannot  I  I 
sit  on  your  patent  and  block  its  use  by  J 
failing  to  exploit  it.  And  as  the  specifica-  I 
tion  is  published  you  cannot  prevent  the  I 
invention    being    seen    by    any    person  I 
wishing  to  do  so. 

The  addresses  of  organisations  are : 

Chartered  Institute  of  Patent  Agents,   Staple  Inn  I 
Buildings,  London  WC1V  7PZ 

Institute  of  Patentees  and  Inventors,  Whitley  Build- 
ings, 165  Queensway,  London  W24  SB 
National   Research  Development  Corporation,  PO 
Box    236,    Kingsgate    House,    66    Victoria  Street, 
London  SW1 

Patent  Office  (sales  branch),  also  the  National 
Reference  Library  of  Science  and  Invention  (Hol- 
born  division),  25  Southampton  Buildings,  London 
WC2.A  1AY 


New  officers 

Pharmaceutical  Society 
Border  Region:  Chairman,  C.  Humble; 
vice-chairman,  A.  Hunter;  treasurer,  L. 
Ren  wick;  secretary,  F.  H.  Oliver,  Head  of 
School  of  Pharmacy,  Sunderland  Poly- 
technic SRI  3SD. 

Barnet  Branch:  Chairman,  J.  C.  Bolton; 
vice-chairman,  J.  P.  Curtis;  treasurer,  J.  H. 
Carr;  joint  secretaries,  J.  B.  Isaacs,  25 
Kendal  Street,  London  Wl,  J.  K.  Wilson, 
27  Linkside,  London  N12  7LE. 
East  Metropolitan  Branch:  Chairman,  H. 
G.  Pears;  vice-chairmen,  T.  Waller,  D.  F. 
Carruthers;  treasurer,  Mrs  J.  E.  Mann; 
secretary,  Mrs  A.  de  Mont,  22  Highland 
Avenue,  Loughton,  Essex. 
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BIG  NEWS  FROM  EllDA  GIBBS 
THE  BRAND  BUILDERS. 


You  have  to  be  pretty  big  to  launch  the 
first  successful  beauty  soap  for  17  years. 

You  know  the  name.  Elida  Gibbs. 

We've  the  number  one  brand  in  the  hair  spray,  shampoo 
and  deodorant  markets* 

Now  we're  aiming  to  have  one  in  the  soap  market. 

Because  new  Three  Wishes  is  a  very  good  soap. 

It's  the  first  major  new  skin  care  beauty  soap 
for  17  years. 

It's  a  luxury  soap  at  non-luxury  price.  (We're  all  feeling 
the  pinch.) 

It  comes  in  three  different 
perfumes  as  well  as  three 
different  colours.  j 

And  we're  putting  pretty  big 
money  behind  it  too.  Nearly 
£1, 500, 000  in  the  first  year  alone! 

£700,000  on  TV,  a  great  trial 
offer  promotion,  (knocking  more 
than  a  third  off  prices!),  and  more . . . 

All  because  today's  ladies 
are  bored  with  the  same  old  soaps. 

Bless  them! 


'  Sunsilk  Hairspray  Market  Share:  22% 

source:  T.C.P.I.  (March -April) 

Sunsilk  Shampoo  Market  Share:  10% 
source:  T.C.P.I.  (March -April) 

Sure  Aerosol  Market  Share:  17% 

source:  T.C.P.I.  (March -April) 


Elida  Gbbs  Ltd 
The  Brand  Builders 


rooucing  new  vigks  meainne 

nighttime  colds  medicine. 

The  effective  relief  lor 
alls  major  cold  symptoms. 

* 


4  October  1975 


Chemist  &  Druggist  461 


The  effectiue  relief 
lop  all  5  major  cold  symptoms. 


Test  Market 
Success. 

Vicks  MediNite  was  introduced 
into  a  substantial  test  market  last 
year.  It  proved  itself  an  outright 
winner  and  quickly  established 
itself  as  the  leading  proprietary 
pharmacy  colds  product. 

High  impact  display 
lor  taster  sales 


New  Vicks  MediNite  is  going 
to  be  a  fast  mover. 

But  to  make  it  move  still  faster, 
Vicks  have  made  available  a  unit 
that  displays  Vicks  MediNite  to 
its  best  advantage— and  yours. 


Heaviest  euer 
T.v.  advertising 
campaign. 

Vick  are  putting  more  money 
into  advertising  Vicks  MediNite  than 
any  previous  product.  Television 
advertising  commences  October  13th 
and  runs  until  end  of  March.  Over  70 
screenings  of  thoroughly  researched 
45  second  and  1 5  second  T.V  spots 
will  reach  90%  of  the  audience  more 
than  14  times  each. 

it  s  what  pour 
customers  mam 

New  Vicks  MediNite  Nighttime 
colds  medicine  relieves  all  five  major 
cold  symptoms— stuffy  noses; 
sniffles  and  sneezes;  coughing; 
headache  pain;  sore  throats— in  a 
single  measured  dose.  Taken  at 
bedtime,  Vicks  MediNite  lets  the 
cold  sufferer  get  the  sleep  he  needs. 

It's  what  cold  sufferers  want. 

Its  what  they'll  come  back  for. 

Because  it  works. 

Ask  any  pharmacist  in  Yorkshire, 
London,  Durham  or  Northumberland. 
Hell  tell  you. 


New  Ulcus  mediNite-Relieues  all  fiue  major  Gold  Symptoms  in  one. 
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Two  years  research  and  development  by  SNP  has  led  to  the  reformulation  of  Transol 
for  hard  contact  lenses.  Reformulated  Transol  retains  the  ideal  combination-patient 
acceptability  and  comfort. 

Presented  in  a  new  attractive  shaped  bottle,  Reformulated  Transol  contains  Poly- 
hexanide,  developed  recently  as  a  bactericide  for  use  in  the  contact  lens  field.  This  bactericide 
kills  the  harmful  bacteria  found  on  contact  lenses  more  effectively. 

Backed  by  the  pharmaceutical  experience  and  production  control  standards  of  SNR 
both  you  and  your  patient  can  confidently  rely  on  the  quality  comfort  and  bactericidal 
effectiveness  of  Transol. 

Reformulated  Transol-in  better  shape  than  ever. 

Transol  transformed 


<SNP>  Smith  &  Nephew  Pharmaceuticals  Ltd,  Welwyn  Garden  City,  Hertfordshire,  England. 


mmm- 
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Inter-regional  conference 

'Inevitable  reduction  in  intake 
of  students  Professor  Cook 

An  inter-regional  conference  of  area  pharmaceutical  officers  and  academic  and 
general  pharmacists  was  held  last  month  at  Bristol  to  discuss  the  integration  of  the 
pharmaceutical  services.  Organised  by  Mrs  Joyce  Tinegate,  regional  pharmaceutical 
officer,  South  Western  Regional  Health  Authority,  <he  participants  came  from 
her  region,  the  Wessex  region  and  Wales.  Professor  A.  M.  Cook,  head  of  the 
Welsh  School  of  Pharmacy,  gave  his  views  on  the  future  of  pharmaceutical 
education ;  an  extract  of  his  speech  appears  below. 


The  present  university  finances  will  not 
permit  a  first  degree  course  of  longer  than 
threo  years.  I  think  it  inevitable  that  the 
number  of  entrants  into  pharmacy  courses 
will  have  to  be  reduced,  either  by  smaller 
intake  in  the  present  schools,  or  the 
closure  of  some  of  the  existing  schools. 

The  University  Grants  Committee 
(although  it  cannot  be  assumed  that  this 
body  will  continue  to  be  controller  of 
university  education)  is  at  present  in 
favour  of  a  broader  based  first  degree 
course  and  the  idea  that  specialisation 
should  be  by  means  of  postgraduate 
(mastership)  courses.  These  mastership 
courses  in  the  case  of  pharmacy,  as  at 
present  with  architecture  and  town  plan- 
ning, could  be  for  the  majority  of  first 
degree  graduates.  Already  being  a  broad 
based  discipline,  pharmacy  will  not  require 
any  great  change  in  the  present  courses  to 
meet  the  UGCs  dictum  on  broad-based 
courses,  except  perhaps  the  disappearance 
of  the  specialisations  which  normally  take 
place  in  the  third  year. 

It  is  my  own  personal  opinion  that  the 
honours  classification  should  disappear 
for  a  degree  in  pharmacy — there  should 
be  no  such  person  as  a  second  class 
pharmacist.  To  indicate  his  particular 
expertise,  the  graduate  could  be  classified 
as  achieving  the  degree  with  distinction 
in  a  specific  subject,  if  he  obtains  a 
reasonably  high  mark  in  that  subject, 
rather  than  that  he  had  pursued  a 
specialised  elective  in  the  third  year. 

'Modular'  course 

The  frontiers  of  pharmaceutical  science 
have  advanced  so  far  that  it  is  impossible 
to  take  the  undergraduate  to  these  fron- 
tiers in  a  three  year  course.  Some  of  the 
fringes  are  common  to  other  disciplines, 
eg  analytical  instruments,  so  perhaps  the 
format  of  the  course  should  be  of  a 
modular  nature  where  undergraduates 
from  other  disciplines  may  take  such 
modules.  Cognisance  too  should  be  taken 
of  the  fact  that  in  the  future  sixth  form 
teaching  is  likely  to  lead  to  a  drop  in  the 
standards  of  the  'A'  level  subjects  which 
are  now  demanded — and  which  to  my 
mind  should  continue  to  be  demanded — 
of  the  entrants  to  the  degree  course. 

I  see  the  first  two  years  of  a  new 
degree  course,  in  total  content,  remaining 
comparatively  unchanged,  although  some 
of  the  titles  might  be  changed  from 
traditional  and  now  outmoded  ones.  I 
envisage  titles  which  would  more  precisely 
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describe  the  course  content:  eg  cell 
cytology,  enzymology,  pharmaceutical 
technology  (pharmaceutics),  pharmaceu- 
tical analysis  and  pharmaceutical  biology 
(to  include  microbiology,  study  of  neo- 
plasms and  perhaps  biological  availability). 
It  is  only  in  the  final  year  that  I  envisage 
any  major  changes  and  these  should  be 
orientated  towards  a  vocational  course 
content  including: 

□  Medicinal  chemistry,  pharmaceutical 
analysis  of  drugs  in  current  use; 

□  Pharmaceutical  biology,  including  bio- 
availability, mode  of  action,  metabolism 
and  excretion  of  the  drugs  in  common 
use,  including  the  group  which  I  have 
classified  as  social  pharmaceuticals,  eg 
oral  contraceptives  and  slimming  prepara- 
tions; 

□  Applied  pharmacology  including  the 
assay,  side  reactions,  pharmacokinetics  and 
interaction  of  drugs  in  common  use;  and 

□  Pharmaceutical  technology  required  for 
the  formulation  and  development  of  these 
drugs. 

Perhaps  the  biggest  change  would  be 
the  introduction  of  a  section  which  I  have 
termed  "community  pharmacy"  (not  to  be 
confused  with  general  practice  which  is 
called  this  by  some  pharmacists).  The 
community  pharmacy  would  be  in  two 
divisions: 

□  The  study  of  the  organisation  and 
administration  of  the  health  service 
especially  with  relation  to  primary  health 
care  and  the  pharmaceutical  service — the 
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teaching  would  contain  an  element  of 
lectures  from  practising  pharmacists. 
□  The  practice  of  pharmacy — a  new  style 
— where  the  student  is  introduced  to 
modern  dispensing  and,  after  each  prac- 
tical session,  there  would  be  a  tutorial 
when  the  impact  of  all  earlier  pharma- 
ceutical science  teaching  would  be 
involved,  with  specific  reference  to  the 
medicines  actually  dispensed  in  the 
practical  session.  Staff  members  from  all 
sections  of  the  department  would  be 
involved  when  matters  such  as  interaction, 
mode  of  action,  similar  preparations,  legal 
restrictions,  dosage  regimes,  formulation, 
stability  and  advice  to  patients  would  be 
discussed.  (It  is  envisaged  that  attempts 
would  be  made  to  involve  medical 
students  at  the  clinical  stage  of  their 
course,  as  observers  and/or  participants  in 
these  tutorials.) 

The  above  will  generate  a  heavy  staff 
load  which  might  well  be  alleviated  by 
the  use  of  external  experts.  In  my  estima- 
tion, this  is  the  culmination  of  the  whole 
of  the  three  year  degree  course  and  should 
be  a  basic  requirement  of  all  pharmacists 
whatever  branch  of  the  profession  he  or 
she  ultimately  enters. 

Preregistration  year 

The  preregistration  year  should  be  treated 
more  as  if  it  was  the  sandwich  year  of 
a  thick  sandwich  degree  course  and 
monitored  jointly  by  the  "responsible 
practising  pharmacist"  and  the  under- 
graduate's university  tutor.  Some  effective 
measure  of  assessment  of  the  student's 
ability  during  the  year  should  be  evolved 
and,  if  the  honours  classification  is  to  be 
maintained,  then  this  assessment  should 
be  considered  in  awarding  the  class  of 
honours. 

Mr  N.  Cooper,  chief  pharmacist,  Depart- 
ment of  Health,  Northern  Ireland,  spoke 
on  the  developments  of  health  centres  in 
the  province,  and  explained  that  it  was 
likely  that  in  the  near  future  over  60  per 
cent  of  doctors  there  would  be  practising 
from  health  centres.  Discussing  the  plan- 
ning of  pharmaceutical  services  within 
such  centres,  he  suggested  that  a  consor- 
tium of  general  practice  pharmacists  would 
not  only  provide  a  better  service  for  the 
patients  but  be  a  financial  proposition  for 
all  pharmacists  involved.  Dr  D.  M. 
Maddock,  a  member  of  the  Pharmaceu- 
tical Society's  Council,  also  outlined  t  e 
development  of  health  centres  and  the 
resulting  problems  for  the  provision  of 
pharmaceutical  services. 

Strengthen  role 

Speaking  at  a  dinner  during  the  confer- 
ence, Mrs  Edith  Korner,  member,  South 
Western  Regional  Health  Authority,  com- 
mented that  pharmacists  worked  in  too 
narrow  a  sphere  and  seemed  reluctant  to 
use  their  particular  expertise.  She  advised 
pharmacists  to  strengthen  their  role  by 
ensuring  that  the  views  of  the  profession 
were  more  widely  known,  particularly  in 
the  problems  of  prescribing  and  abuse  of 
drugs  in  the  community. 

Other  speakers  included  Mr  J.  Charlton, 
secretary.  Central  NHS  (Chemist  Con- 
tractors) Committee,  Mr  I.  P.  Kerr, 
member  of  Council,  Pharmaceutical 
Society,  and  Mr  J.  Wandless,  principal 
pharmacist,  hospital  services,  Department 
of  Health. 
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Women  might  wear  almost  the  same 
clothes.  Or  use  almost  the  same  perfume. 

But  when  it  comes  to  their  hair,  they'll 
spend  hours  creating  styles  that  look 
different. 

So  we  kept  this  very  much  in  mind. 

And  we  didn't  just  design  one  hairdrier. 
We  designed  a  complete  range. 

One  for  almost  every  style  you  can 
imagine. 

There  are  two  Standing  Hood  Hairdriers. 
A  Lightweight  Pistol  Hairdrier.  Three 
Curler  Sets.  A  Hairstyling  Set.  A  Compact 
Hairdrier.  And  a  Floating  Hairdrier. 

Women  have  already  taken  to  them  in  a 
big  way. 

But  with  Christmas  coming  on,  we  expect 
they'll  do  even  better. 

So  make  sure  you've  checked  your  stock. 

After  all,  you  can't  go  far  wrong  with  one 
complete  range  that  takes  care  of  every 
hairstyle. 

And  every  woman. 


PHILIPS 

Simply  years  ahead. 


Suggested  selling  prices  (inc.  VAT)  of  products 
shown  here:  Standing  Hood  Hairdriers  £13.99 
and  £15.99.  Lightweight  Pistol  Hairdrier  £8.39. 
Curler  Sets  £14.95  -  £16.99.  Hairstyling  Set  £16.49. 
Compact  Hairdrier  £9.99.  Floating  Hairdrier  £16.19. 


t  hairstyles 
Dnly  made 


around, 
one  hairdrier. 
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A  lot  of  mums  will 
be  changing  nappies 

next  week. 


We're  giving  mums  the  best 
possible  reason  for  changing  their 
baby's  nappies  to  Tufty  Tails. 

An  incredible  25p  off  coupon 
that  will  be  appearing  in  every  single 
copy  of  the  Daily  Mirror  one  day 
next  week. 

And  with  a  circulation  of  over 
four  million  you  don't  need  to  be  an 
Einstein  to  work  out  we're  giving 
away  over  £1,000,000  of  Tufty  Tails 


coupons.  And  that's  just  got  to  be  a 
good  reason  for  stocking  up,  before 
the  big  day. 

But  don't  get  us  wrong,  this  isn't 
going  to  be  a  'one  day  wonder'. 

Because  we've  made  the  coupons 
valid  for  three  months,  a  lot  of  mums 
will  be  changing  to  Tlifty  Tails  for 
quite  a  long  time  to  come. 

Tufty  Tails 

The  brand  leader  at  the  bottom  end  of  the  market . 


MoDo  Consumer  Products  Ltd,  MoDo  House,  Chichester  Street,  Chester  CHI  4BP. 
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Good  heating  is  sound 
business  sense 


T.  W.  Austin  (Freeman  &  Sons  (Wendover)  Ltd)  of  Bromsgrove,  Worcestershire,  is 
one  of  a  growing  number  of  businesses  which  is  saving  valuable  space  with  a  gas 
fired  warm-air  heating  system,  in  which  clean,  heated  air  from  a  central  unit  is 
supplied  through  concealed  ducting  to  unobtrusive  outlet  grilles.  In  this  High  Street 
pharmacy,  the  outlets  are  positioned  at  floor  level  under  the  display  shelves,  making 
optimum  use  of  available  space  in  the  sales  area 


by  a  British  Gas  correspondent 

There  are  many  sound  commercial  reasons 
for  insisting  on  the  highest  standards  of 
heating  in  business  premises.  Casual  cus- 
tomers will  feel  welcome  and  comfortable, 
and  be  more  likely  to  come  again.  Regular 
customers  will  feel  relaxed,  and  in  no 
hurry  to  be  off,  so  that  they  can  be 
expected  to  do  more  spending.  Staff  will 
have  conditions  they  like  working  in,  so 
they  will  be  more  inclined  to  stay.  All  of 
which  adds  up  to  one  of  the  most  impor- 
tant aims  of  every  business — greater 
profitability. 

However,  selecting  the  best  way  to  keep 
customers  comfortable  and  provide  the 
right  conditions  for  the  staff  is  not  easy. 
There  are  many  permutations  of  heating 
systems  and  equipment.  It  is  helpful  to 
have  knowledge  of  them  in  order  to 
assess  advice  given  and  to  ensure  that  the 
best  system  is  chosen. 

First  step 

Obviously  shop  premises  are  built  in 
different  shapes,  sizes  and  materials  and 
therefore  heating  requirements  may  differ 
accordingly.  The  first  and  vital  step  in 
securing  the  best  heating  system  for  the 
premises  is  to  have  a  clear  idea  of  what 
is  to  be  accomplished.  Make  sure  that  all 
the  needs  of  your  business  are  taken  into 
account — not  only  your  immediate  needs 
but  also  possible  future  changes. 

If  it  is  decided  to  use  gas,  the  British 
Gas  commercial  representative  will  need 
to  know  if  you  have  any  special  decor 
arrangements  and  whether  you  are  plan- 
ning to  introduce  new  displays  or  lighting 
— anything  in  fact  that  might  affect  a 
heating  installation.  His  job,  incidentally, 
need  not  stop  with  advising  you  on  the 
design  of  heating  systems.  If  you  wish,  he 
will  obtain  quotations  and  help  assess 
them,  along  with  running  costs  and  main- 
tenance. 

The  flexibility  of  gas  permits  far  better 
use  of  space  and,  in  a  new  building,  sim- 
plifies construction.  Gas  boilers  can  be 
sited  virtually  anywhere — even  at  roof 
level — leading  to  better  use  of  productive 
space. 

The  radiator  system  is  what  most 
people  think  of  when  they  refer  to 
"central  heating".  Over  the  past  few 
years,  gas-fired  boilers  have  been  con- 
siderably reduced  in  size  making  it  easier 
to  fit  them  into  tightly  packed  premises. 
Where  they  replace  old  fashioned  boilers, 
of  course,  they  release  space  for  other 
purposes. 

There  are  two  types,  free  standing  and 
wall  mounted  boilers.  Both  heat  water 
and  pump  it  through  a  series  of  radiators. 
Radiator  systems  for  small  shops  can  be 
installed  in  a  similar  manner  to  domestic 
installations  either  with  small-bore  or 
microbore  tubing.  Various  types  of  heat 
emitters  are  available  such  as  steel  panel 


radiators,  natural  or  fanned  convectors 
and  skirting  heaters. 

Because  of  their  compactness,  fanned 
convectors  find  favour  in  many  shop 
premises.  These  units  incorporate  fans  to 
give  quick  heat-up  and  also  assist  air 
movement  within  the  shop;  some  incor- 
porate variable  speed  fans  and/or  thermo- 
stats. During  the  summer  months  with  the 
heating  off  they  can  again  be  used  to 
create  air  movements.  It  is  possible  with 
some  fan  convector  units  to  mount  them 
horizontally  so  that  they  can  be  fitted 
above  doorways  to  provide  partial  air 
curtains. 

Skirting  heaters  can  often  be  fitted 
below  large  windows  to  offset  the  heat 
loss  associated  with  these  areas.  They  can 
also  be  used  below  shelving  where  space 
is  available;  naturally,  care  should  be 
taken  to  ensure  that  stock  immediately 
above  the  heater  will  not  be  damaged. 

Where  there  is  living  accommodation 
above  the  shop  it  is  possible  to  have  a 
two-zone  heating  system.  The  shop  can 
be  heated  when  the  living  accommodation 
is  not  in  use  and  this  can  be  reversed 
when  trading  has  ceased.  The  same  boiler 
can  carry  out  this  function  and  still  pro- 
vide hot  water  for  both  shop  and  domestic 


premises  by  the  use  of  small  motorised 
valves  and  separate  time  clocks.  All 
installations  can  be  time  and  temperature 
controlled. 

Warm  air  system 

Another  system,  the  warm  air  system, 
needs  no  radiators.  A  central  unit  heats 
filtered  air  which  is  fanned  through  duct- 
ing to  enter  the  areas  to  be  heated  through 
controllable  grilles.  If  the  warm  air  unit 
has  a  connection  to  fresh  air  this  can  be 
limited  to  a  minimum  during  the  winter 
by  means  of  a  damper  and  used  for  com- 
plete fresh  air  circulation  during  the 
summer  months.  In  some  premises  it  may 
be  possible  to  install  a  separate  duct  with 
a  discharge  grill  over  the  door  to  provide 
a  partial  air  curtain.  The  remainder  of  the 
shop  can  then  be  temperature  controlled 
by  the  use  of  dampers  operated  by 
thermostats.  Warm  air  heaters  are  manu- 
factured in  many  sizes,  are  quick  to 
respond  to  air  thermostats  and  can  pro- 
vide a  pleasant  environment  for  both  staff 
and  customer. 

Most  warm  air  systems  can  be  designed 
to     accommodate     a     gas-fired  cooling 
system  at  a  later  date  if  needed.  When 
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a  warm  air  system  is  intended  for  a  new 
building,  the  ducting  is  best  installed 
during  construction.  But  it  may  be  fitted 
in  existing  buildings  as  well,  being  con- 
cealed behind  false  ceilings  or  display 
fixtures  and  under  suspended  floors. 

Another  method  of  heating  suitable  for 
small  shops  can  be  provided  by  gas-fired 
convector  heaters  either  in  natural  or 
convector  form.  Both  types  have  balanced 
flues  and  therefore  must  be  positioned  so 
that  the  flues  can  be  taken  through  a 
suitable  outside  wall  to  finish  in  a  neat 
terminal. 

Natural  convectors,  as  their  name 
implies,  rely  upon  natural  convection  to 
distribute  their  heat.  These  heaters  can 
either  be  fitted  as  single  units  or  in 
multiples.  Many  incorporate  their  own 
thermostats  and  some  have  fan-speed 
control.  When  used  in  multiples  they  can 
be  fitted  to  a  central  time  controller  to 
ensure  that  the  premises  are  up  to  tem- 
perature in  the  morning  but  that  the 
heaters  are  also  switched  off  at  night. 
During  the  summer  months  the  fans  can 
be  used  to  create  air  movement  within  the 
shop. 

Hot  water 

As  already  mentioned  the  central  heating 
system  can  include  hot  water  by  means 
of  a  suitable  indirect  storage  system. 
Alternative  methods  of  providing  hot 
water  are:  Circulators — effectively  a  small 
boiler  connected  to  a  storage  cylinder 
whieh  provides  hot  water  in  a  similar 
manner  to  the  combined  central  heating 
and  hot  water  boiler;  storage  water 
heaters — an  insulated  storage  cylinder 
combined  with  an  integral  gas  burner 
made  in  various  sizes  to  provide  outputs 
from  20gal  per  hour  upwards  to  300gal; 
instantaneous — ranging  from  the  small 
sink  heater  to  the  large  multipoint. 

A  permanent  exhibition  of  modern  gas 
heating  and  hot  water  equipment  is  on 
show  at  the  Commercial  Gas  Centre,  139 
Tottenham  Court  Road  (opposite  Warren 
Street  Underground  station);  telephone 
01-387  4147. 


Equipment 


Powered  de-odouriser 

A  new  low-cost  de-odourising  unit — the 
Cardinal — is  being  offered  by  Delmar 
Associates,  61  Borough  Road,  London 
SE1  1DU. 

Priced  around  £9  00,  the  unit  is  finished 
in  white,  and  measures  8ix3^x3iin.  It 
contains  a  powered  fan  controlled  by  a 
transistor  which  will  allow  it  to  operate 
for  about  30  seconds  in  each  three  minute 
period.  Below  the  fan  is  a  container  of 
specially-developed  neutralising  gel  avail- 
able in  rose,  hawthorn  or  evergreen 
perfumes.  When  the  fan  is  operating,  the 
perfume  is  vapourised  and  distributed 
into  the  atmosphere  to  neutralise  the 
unpleasantness  of  other  odours. 

The  unit  is  powered  by  two  HP2  or 
SP2  batteries  or  their  equivalent,  which 
last  for  about  three  months;  one  tub  of 
gel  will  last  for  about  six  weeks  in  con- 
tinuous use.  The  Cardinal  may  be  wall 
mounted  by  clipping  the  slot  provided 
over  a  wall  screw  or  it  can  be  used  as  a 
free  standing  unit. 

'See  through'  filter  press 

An  all-glass  filter  press — which  allows 
much  of  the  filtration  process  to  be 
observed— has  been  produced  by  British 
Filters  Ltd,  Thames  Industrial  Estate, 
Fieldhouse  Lane,  Marlow,  Bucks. 

Designed  for  use  with  small  batches,  the 
filter — model  PG14 — is  said  to  be  capable 
of  withstanding  steam  sterilisation.  The 
intermediate  plates  are  5|in  in  diameter 
and  i%in  thick,  with  a  ribbed  surface  on 
one  side  and  a  i^in  deep  chamber  on  the 
other.  The  interchangeable  end  plates  are 
l|in  thick  with  a  ribbed  surface  on  the 
side  that  comes  into  contact  with  the 
filtering  fluid.  A  transfer  plate  is  available 
to  permit  two-stage  filtration  and  the  metal 
stand  is  fitted  with  shock  absorbing  rings 


Shopex  75  conference  details 

Further  details  of  the  conference  to  be 
held  in  association  with  Shopex  75  (C&D, 
August  23,  p242)  have  now  been  released. 
The  theme  "The  Retail  Investment  for  the 
Future"  will  be  carried  through  each  of 
the  papers.  There  will  be  an  opening 
address  followed  by  a  paper  entitled 
"Shopping  Centres  for  Shoppers"  presented 
by  John  Mattock,  a  senior  manager  with 
the  Bovis  Construction  shop  building  divi- 
sion. "Creative  Merchandising  Opportuni- 
ties" is  the  title  of  the  paper  to  be  pre- 
sented by  Tony  Sumner,  marketing  direc- 
tor of  the  Church  group  of  shopfitters 
who  will  present  the  case  for  greater  co- 
operation between  the  retailer,  the  national 
product  manufacturer  and  the  retail  equip- 
ment manufacturer  in  order  to  identify 
and  solve  the  problems  of  product  presen- 
tation. The  afternoon  session  is  sponsored 
by  Gross  Cash  Registers  and  is  entitled 
"Cash  Control  for  the  Retailer".  The  com- 


plete conference  fee  (including  morning 
coffee,  lunch  with  wine,  and  afternoon 
tea)  is  £11-88  including  VAT.  For  morn- 
ing or  afternoon  sessions  only  the  cost  is 
£10-26  including  VAT  and  lunch.  Shopex 
is  staged  at  the  Hotel  Metropole,  Brighton, 
October  26-29. 

Point-of-sale  seminars 

To  assist  retailers  to  keep  abreast  of  the 
developments  in  electronic  point-of-sale 
equipment  and  systems,  NCR  Ltd  are 
holding  a  one-day  seminar  in  Leeds  on 
October  1  and  another  in  Manchester  on 
October  8.  Among  the  subjects  covered 
will  be  asset  control  and  cash  flow;  the 
scope  and  operation  of  modern  point-of- 
sale  systems.  Case  histories  will  be  ex- 
amined in  detail.  Further  information  is 
available  from  NCR  Ltd,  206  Marylebone 
Road,  London  NW1  6LY. 


and  a  thick  foam  pad.  The  makers  say  the 
unit  can  be  supplied  to  accommodate  one 
to  16  filter  mats,  with  effective  filtering 
areas  up  to  288  sq  in,  and  cake  capacity 
up  to  45  cu  in. 

Partitioning  system 

Inteiax  Sales  Ltd,  Intermet  House,  Willow 
Grove,  Chislehurst,  Kent,  have  developed 
a  comprehensive  partitioning  system 
available  in  different  types  of  construction. 

At  the  top  of  the  range  is  the  Executive 
with  an  aluminium  framework,  double 
skinned  by  either  plaster  board  or  Gyproc 
wall  board  faced  with  vinyl  or  other 
flexile  finish.  There  is  a  complete  range 
ot  elevations,  including  full  and  half 
glazed  sections  with  single  and  double 
doors,  either  side  hung  or  sliding.  The 
double  steel  panel  range,  equally  com- 
plete in  comprehensive  units,  offers  a 
simpler  finish  whilst  the  single  panel  type 
maintains  an  acceptable  appearance  at 
lower  cost.  The  company  provides  tech- 
nical specifications,  installation  drawings 
and  offers  an  erection  service  throughout 
the  UK. 

Additions  to  Albro  Autoiine  range 

Albro  Fillers  and  Engineering  Co  Ltd, 
Enfield,  Middlesex,  have  introduced  a  new 
larger  version  of  their  Autoiine  filling 
machines.  For  most  purposes  the  new 
fillers  will  incorporate  one,  two  or  four 
standard  filling  nozzles,  and  are  expected 
to  prove  popular  for  packing  large  cans 
and  jars.  They  can  also  be  provided  with 
level-filling  or  volumetric  liquid-filling 
systems  suitable  for  gallon  or  5  litre  jars. 
Containers  are  fed  on  to  the  machine  by 
conveyor,  lifted  automatically  to  the  filling 
nozzle  and  moved  to  an  eject  conveyor 
when  filled.  All  operations  are  pneu- 
matically controlled,  so  that  the  machines 
are  acceptable  for  use  under  flame-proofed 
conditions. 

Miniature  power  converter 
For  use  when  mains  power  is  cut,  the 
Tower  power  converter  can  be  brought 
into  instant  use  to  provide  emergency 
power  of  500  watts  AC  at  230  volts  for 
approximately  three  hours  at  a  time.  It 
operates  by  connection  to  two  12 
volt  car  batteries  and  measures  only  6^x 
9  x  4in.  It  is  supplied  complete  with 
jump  leads  for  connection  to  the  bat- 
teries, and  the  retail  price  is  £80  plus 
VAT  from  Tower  Flue  Components  Ltd, 
Morley  Road,  Tonbridge,  Kent. 

Heavier  duty  storage  system 

BEL  Industries  Ltd,  Congleton,  Ches,  are 
making  a  heavier  duty  version  of  their 
Belflow  carton  storage  system,  which  in- 
creases the  weight  handling  capacity  of  the 
system  to  almost  twice  its  former  level.  It 
is  claimed  that  their  storage  system  offers 
25  picking  faces  in  an  area  of  3  sq  metres, 
gives  first  in,  first  out  stock  rotation  and 
segregates  the  input  from  the  output. 

Leaflet  on  Fistreem  stills 

A  leaflet  from  Fisons  Scientific  Apparatus, 
Bishop  Meadow  Road,  Loughborough, 
Leics  LE11  ORG,  describes  the  range  of 
Fistreem  automatic  water  stills  which  now 
includes  stills  for  single  distillation,  double 
distillation  and  de-ionisation  plus  distilla- 
tion. Other  new  additions  to  the  range 
include  a  series  of  de-ionised  feed  stills 
and  a  high  capacity  storage  tank. 
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ANTI-SHOPLIFTING  MIRRORS  THAT  MOVE 


The  ultimate  shoplifting  deterrent  —  convex  wide  angle  mirrors  that 
move.  The  Volumatic  Security  Scanning  Arm  —  an  electrically 
driven  arm  onto  which  convex  mirrors  can  be  mounted.  Moves  the 
mirror  in  a  120  sweep  every  20  seconds.  The  Volumatic  Ceiling 
Mounted  Deterrent  Unit  —  ceiling  mounted  tube  with  three 
convex  mirrors,  driven  in  a  circular  motion  by  an  electric  motor. 
Static  Volumatic  orange  'halo'  trim  convex  mirrors  are  an 
effective  method  of  pilferage  control.  Three  diameter  sizes,  16  in., 
24  in.,  34  in.;  tough  glass  fibre  backing.  And  for  tight  corners,  the 
Volumatic  Slimview  mirror.  Oblong,  it  measures  24  in.  wide  by 
16  in.  deep.  Volumatic  Two-Way  Observation  Mirrors  give 
discreet  surveillance  of  high  pilferage  risk  areas.  Available  clear  or 
with  Venetian  silverstrip. 


Ceiling  Mounted  Deterrent  Unit  Security  Scanning  Arm 

CASH  CARRYING  CASES  THAT  MAKE  THEFT  A  DIRTY  BUSINESS 


Cash  Carrying  Case  Cash  Carrying  Bag 

ALARMS  &  OTHER  PROFIT  PROTECTION  AIDS 


SHOPLIFTING 

IS  AN  OFFENCE 

WE  ALWAYS  PROSECUTE 


Volumatic  Cash  Carrying  Cases  when  snatched  from  the 
carrier,  sound  an  ear  piercing  audible  alarm  and  send  off  clouds  of 
dense  orange  smoke.  The  cash  is  stained  and  made  useless  to  the 
thief  and  the  carrier  is  protected  by  a  year's  free  insurance.  It's  a 
foolproof  way  to  carry  cash.  Available  in  three  sizes.  Also  available 
ladies'  style  hand/shoulder  Cash  Carrying  Bag  and  in-store  cash 
collection  case  with  many  new  features. 


Volumatic    Loop   Alarm    Systems   —  an 

entirely  new  range  of  battery  operated,  audible 
loop  alarms  that  provide  an  unbeatable  method 
of  preventing  the  theft  of  merchandise  on  open 
display.  Applications  in  all  types  of  non-food 
retailing.  Volumatic  Emergency  Alarm  — 
portable  audible  alarm  for  floor  or  wall  mounting  : 
press  to  sound',  press  to  silence'  operation  with 
ear  piercing  signal.  Ideal  theft,  fire  or  bomb 
warning.  Volumatic  Stoplifters  —  bright 
orange  signs  for  hanging  in  sales  areas.  Each 
carries  anti-pilferage  slogan  on  either  side  that 
deters  the  pilferer.  Orange  acrylic  with  black 
lettering.  Suspended  with  chrome  chain. 
Dimensions:  36  in.  wide  by  1  2  in.  deep  (91  cms. 
by  30  cms.).  Low  in  cost.  Choice  of  slogans. 
Volumatic  Bomb  Blanket  —  contains  the 
blast  from  home-made  bombs.  Already  in  use 
by  department  stores  and  some  public  utilities. 


Protectalarm 


Stoplifters 


All  VOLUMATIC  products  are  backed  by  a  one  year  written  guarantee. 
SOLVE  YOUR  SECURITY  PROBLEMS  NOW -SEND  FOR  LITERATURE 


For  immediate  attention  quote  reference  No.  :'CD' 


TODAY! 


Volumatic  Limited 


Department  'CD' 
Taurus  House 
Kingfield  Road 
Coventry  CV6  5AS  England 

Telephone  (0203)  84217/8/9 
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To  be  taken 
regularly  by 
successful  chemists 


•  RAISES  TURNOVER  •  INCREASES 
PROFITS  •  FIGHTS  RECESSION 

•  PROMOTES  HEALTHY  BUSINESS 

Try  the  Pharmaton  prescription  for  big  multi-vitamin 
sales.  Order  now  from  your  wholesaler  —  and 
benefit  from  heavy  autumn  press 
advertising  and  powerful 
point-of-sale  back  up. 
And  be  sure  to 
talk  to  your 
wholesale 
representative 
about  our 
substantial 
trade  offers. 


Sell  them  from  the 
eye-catching  new 

coun  ter  dispenser 

Pharmaton  Capsules 

The  Swiss  combination  of  Ginseng,  vitamins  and  minerals 


Main  UK  Distributors:  VESTRIC  LTD 

ORDER  NOW  FROM  YOUR  LOCAL  BRANCH. 

For  further  information,  please  write  to: 

Tlie  Pharmaton  Information  Bureau,  Spinney  House, 

Church  Street,  Liverpool  L1  3AU. 


AEGIS 
CONTRACEPTIVES 


QUALITY  BRITISH  SHEATHS  at  LOW  LOW  PRICES 


ALL  TESTED  TO  BRITISH  STANDARDS  AND  IN 
DAZZLING  DISPLAY  PACKS 


tUB*}CAT£»  SHEATHS 


^EGIS  LUBRiCATCD  SHEATHS 


Only  £5  per  gross 


Only  £5  per  gross 

S  LUBRICATED  SHEATHS 


LBiAcKmno 

V  '<  » 


Only  £4.30  per  gross 


Only  £5  per  gross 


For  more  details  write  to 
AEGIS  PRODUCTS  (DCD),  COMMERCE  HOUSE,  WATER 
ORTON,  BIRMINGHAM  B46  1RR  (Tel.  021-747  6419) 

Enhance  your  trade  and  profits  today  and  get  in  on  the 
fastest-growing  range  of  condoms  available  in  the  U.K. 

FREE  INTRODUCTORY  OFFER 
Return  this  advert  with  an  order  for  4  Boxes  or  more  and 
we  will  give  you  one  Box  of  L  Amor  ABSOLUTELY  FREE 
Fantastic  full  colour  display  material  available 

N.B. — Offer  applies  to  first  orders  only 
BIG  DISCOUNTS  AVAILABLE  FOR  LARGER  OUANTi  TIES 


The  British  Public 
isn't  happy  about  the  seating 

arrangements  in  many 
planes,  trains  and  restaurants. 

So  we've  introduced  bactericidal  Toilet  Seat  Wipes. 

Each  pack  contains  10  disinfectant-impregnated  tissues 
individually  sealed  in  foil. 

They're  non-irritant,  non 
toxic  and  non-staining.  And 
among  the  travelling  hygiene- 
minded  British  public  they're 
catching  on  fast. 

SAFESEAT 

Toilet  Seat  Wipes  by  Corcel 

GORCEL  LIMITED,  1  HIGH  RIDGE,  WARD  GREEN,  BARNSLEY,  SOUTH  YORKSHIRE. 
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Underestimated? 

We  do  not  regard  your  leading  article 
"Responsibility"  as  a  fair  assessment  of 
the  conference  of  Area  Chemist  Contrac- 
tor Committees  held  on  September  21. 

The  significance  of  the  conference, 
which  you  seem  to  have  missed,  was  two- 
fold. Firstly  there  was  the  re-introduction 
from  the  floor  of  the  controversial  par  s 
of  the  new  contract,  namely  the  basic 
practice  allowance  and  ancillary  and 
locum  allowance,  features  which  the  Cen- 
tral Committee  did  not  feel  confident  to 
put  before  the  conference.  This  was  fol- 
lowed by  an  overwhelming  vote  of  con- 
fidence in  the  principles  of  the  new 
contract  which  has  now  been  taken  away 
by  the  Central  Committee  for  negotiation. 
Surely,  this  was  democracy  in  action! 

Secondly,  and  more  important,  was  the 
absence  of  the  "us  and  them"  attitude 
between  large  and  small  contractors.  The 
conference  was  solidly  in  support  of 
maintaining  our  "network"  whilst  appre- 
ciating that  this  would  mean  a  little  less 
for  the  rich  and  a  little  more  for  the  poor. 
The  acceptance  of  this  principle  of  re- 
distribution of  income,  whilst  not  quite 
Mr  Worby's  "millenium",  was  certainly  a 
milestone  in  the  history  of  pharmacy  and 
indeed  the  conference's  real  significance. 

You  also  failed  to  mention  that  in  com- 
parison with  the  last  conference,  the 
standard  of  presentation  and  contribution 
had  substantially  improved.  The  delegates 
to  conference  1975  seemed  to  be  more 
assured,  more  articulate  and  more  positive 
than  they  had  been  18  months  earlier. 

Pharmacy  can  feel  proud  of  the  prin- 
ciples adopted  and  decisions  taken  at  the 
conference.  We  hope,  sir,  that  next  year 
you  might  consider  this  national  con- 
ference of  the  representatives  of  general 
practice  pharmacy  worthy  of  greater  atten- 
tion in  your  leading  article. 

Bernard  Lewis,  Chairman 
Graham  WaSker,  Secretary 
Lincolnshire  ACCC 
We  hope  that  those  who  read  our  Com- 
ment will  have  studied  also  the  report  of 
the  conference,  because  we  believe  the 
higher  standard  of  contribution  was 
immediately  evident.  We  did  draw  atten- 
tion to  a  "welcome  thread"  that  contrac- 
tors now  seem  prepared  to  undertake 
responsibility  for  providing  a  full  pharma- 
ceutical service  before  asking  whether 
there  is  more  money  for  it — surely  that 
implies  a  willingness  of  the  "rich"  to 
subsidise  the  less  fortunate. 

But  in  his  opening  remarks,  Mr  G.  T. 
M.  David  referred  to  the  "hostility  to 
qualified  approval"  expressed  by  ACCCs 
to  the  initial  proposals,  the  sticking  point 
being  re-distribution  of  the  global  income. 
Although  the  representatives'  approval 
was  not  100  per  cent,  did  something  hap- 
pen in  the  interim  to  swing  the  pendulum? 
Was  it  Evesham  or  Mrs  Castle?  Perhaps 


thanks  to  them  contractors  have  a  new 
sense  of  urgency.  If  they  continue  to  put 
overall  prosperity  of  the  profession,  in 
the  public  interest,  above  minor  difficulties 
and  inequalities,  the  Central  Committee 
will  be  in  a  stronger  position — Editor. 

Doctor-pharmacists  sought 

I  wish  to  compile  a  list  of  persons  with 
dual  qualifications  in  medicine  and  phar- 
macy. I  should  be  grateful  if  any  of  your 
readers  with  such  qualifications  or  know- 
ing such  persons  would  inform  me. 

It  would  be  most  helpful  if  they  would 
add  a  note  of  the  present  occupations  of 
these  persons. 

Dr  T.  D.  Whittet 

Chief  Pharmacist. 
Department  of  Health 
Alexander  Fleming  House 
London  SE1 

Professional  responsibility 

Replying  to  my  comments  at  the  profes- 
sional session  at  Norwich  (CAD,  Septem- 
ber 20,  p391)  Mr  Shaw  referred  to  our 
professional  obligation  to  the  members 
of  the  community.  Experience  shows  that 
application  of  this  principle  should  not  be 
restricted  to  one's  own  activities  in  the 
pharmacy.  Standard  and  consistency  of 
performance  by  the  profession  as  a  whole 
can  be  adversely  affected  by  obstacles  and 
disincentives  created  and  imposed  by 
others.  If  we  are  to  fulfil  our  professional 
obligations,  we  have  no  alternative  but  to 
remove  and  oppose  all  obstacles  and  dis- 
incentives as  they  arise;  mild  protests  in 
the  past  about  such  impositions  are  partly 
responsible  for  the  present  high  rate  of 
closure  of  pharmacies. 

It  is  easy  for  Mr  Shaw  and  for  others 
to  state  the  standards  to  which  other 
people  should  work,  and  to  state  the 
degree  of  exploitation  other  people  should 
accept.  Pharmacists  have  consistently  set 


Reorganisation  has  brought 
'few  benefits' 

Few  of  the  benefits  expected  from  health 
service  reorganisation  were  beginning  to 
materialise  over  a  year  later,  according 
to  a  Hull  University  team  which  spent 
three  years  studying  the  changeover  in  the 
Humberside  area. 

The  reasons  for  the  failure  were  com- 
plex, some  deriving  from  political  and 
economic  uncertainties,  but  a  relevant  fac- 
tor was  the  time  it  took  to  establish  a 
new  structure  and  introduce  new  processes 
of  management.  In  a  report  published 
last  week,  the  team  say  that  the  efficiency 
of  the  administrative  machine  suffered; 
the  morale  of  staff,  particularly  those 
whose  jobs  were  affected  by  reorganisation, 
went  down;  and  the  cost  of  administration 
went  up. 

From  the  area  health  authority's  point 
of  view,  the  impact  of  the  area  medical, 
dental,  ophthalmic  and  pharmaceutical 
committees  in  the  first  year  of  the  new 
service  was  negligible,  the  report  says. 

Further  criticisms  were  that  decision- 
making now  took  much  longer  and  that 
the  equality  of  the  different  professions 
in  the  health  teams  seemed  a  long  way 
off.  But  few  of  the  critics  felt  the  service 
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high  standards  for  themselves;  and  the 
community  would  benefit  enormously  if 
more  people  would  follow  that  example. 
We  are  keen  to  give  the  best  service  we 
can;  to  do  this  we  are  compelled  to 
attack  and  resist  all  adverse  factors — 
everything  that  causes  more  pharmacies  to 
close.  Such  action  is  necessary — even 
though  Mr  Shaw  might  regard  it  as  un- 
professional. 

Stanley  Durham 

Sheffield 

No  co-operation 

l  am  enclosing  a  photocopy  of  a  letter 
which  appeared  in  the  Daily  Mail  and  I 
felt  I  should  draw  it  to  your  attention. 

Some  months  ago,  it  was  decided  at  a 
Council  meeting  of  the  Pharmaceutical 
Society  that  chemists  should  be  en- 
couraged to  display  kidney  donor  posters, 
and  make  the  donor  cards  available  to 
all  members  of  the  public.  However,  there 
has  been  virtually  no  co-operation  what- 
ever on  the  part  of  the  chemists  to  help 
in  this  desperate  life  saving  bid. 

I  would  like  to  draw  the  attention  of 
your  readers  to  the  urgent  necessity  for 
giving  backing  and  support  to  this  scheme, 
before  more  lives  are  lost  unnecessarily. 
There  are  3,500  lives  at  stake  and  1,900 
patients  on  dialysis  waiting  for  their 
chance  to  live  a  normal  life  through 
transplantation. 

Mrs  Elizabeth  Ward,  JP 

Chairman,  Silver  Lining  Appeal 
National  Kidney  Research  rund 
The  Daily  Mail  letter  was  from  a  man  in 
Essex  who  stated  lhat  he  went  to  a  local 
chemist  to  obtain  a  donor  card  where  he 
met  "a  very  helpful  assistant"  who  also 
wanted  to  be  a  donor.  However,  she  told 
him  that  she  could  not  obtain  the  forms 
from  hospitals,  doctors  or  the  local  health 
department.  He  claimed  he  had  been  try- 
ing to  donate  his  kidneys  for  four  weeks 
without  5uccess. 


to  the  patient  had  suffered  and  the  opti- 
mistic view  was  that  the  problems  of  the 
initial  period  were  unavoidable — it  was 
now  possible  to  start  putting  into  practice 
what  had  so  far  only  been  talked  about. 

Mr  R.  Ross,  Humberside  area  pharma- 
ceutical officer,  told  C&D  he  thought  that 
the  report  was  a  fair  comment.  But  since 
the  study  was  finished  in  June,  attempts 
had  been  made  to  rectify  the  mistakes  and 
il  was  now  becoming  apparent  that  the 
new  purchasing  powers  and  systems  of 
pharmaceutical  supply  were  making  con- 
siderable economies  possible. 
"New  bottles:  old  wine?"  Institute  of 
Health  Studies,  Hull  University,  £1-50. 

Administration  cuts  urged 

Mrs  Barbara  Castle,  Secretary  for  Social 
Services,  has  written  to  the  chairmen  of 
regional  and  area  health  authorities  stres- 
sing the  need  to  reduce  costs  of  adminis- 
tration of  the  NHS  in  the  present 
economic  situation.  She  says  the  creation 
of  additional  posts  or  filling  of  vacancies 
should  take  place  only  after  full  consid- 
eration of  their  need.  A  consultative 
document  is  to  be  published  as  soon  as 
possible  indicating  what  resources  are 
likely  to  be  available  and  what  priority 
should  be  given  within  the  health  service. 
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'Tremendous'  improvements 
in  quality  control  service 


There  have  been  tremendous  develop- 
ments in  the  hospital  pharmaceutical 
quality  control  service  in  the  past  10  years 
and  there  is  still  a  tremendous  future,  said 
Mr  T.  H.  Furber,  area  pharmacist,  Royal 
Infirmary  of  Edinburgh,  last  week. 

Mr  Furber  was  this  year's  winner  of 
the  Nicholas  Award  to  hospital  pharma- 
cists and  in  his  award  winning  paper 
explained  how  the  quality  control  service 
had  improved. 

In  1970,  a  survey  of  chief  pharmacists 
showed  that  a  high  proportion  were  not 
satisfied  with  the  analytical  control  facili- 
ties available — 90  per  cent  mentioned  lack 
of  staff  and  two-thirds  mentioned  lack  of 
staff  training  as  causing  problems. 

In  1965,  when  hospital  authorities  in 
England  and  Wales  were  formally  advised 
to  set  up  quality  control  facilities,  few 
hospital  pharmacists  possessed  either  the 
academic  background  or  the  practical 
experience  necessary  to  start  such  a  ser- 
vice, Mr  Furber  said. 

Since  then,  the  pharmacy  schools  had 
adapted  their  courses  so  as  to  offer 
students  theoretical  and  practical  know- 
ledge of  the  full  range  of  hospital, 
regional  and  consultant  level  techniques. 
And  various  short  courses  for  hospital 
pharmacists  had  been  introduced  which 
were  attended  by  about  400  pharmacists 
between  1965-74. 

Only  a  few  of  these  pharmacists 
remained  in  designated  quality  control 
posts,  Mr  Furber  continued,  but  many 
were  still  employed  within  the  hospital 
service  in  senior  posts  where  a  good 
knowledge  of  quality  control  principles 
were  essential.  As  more  higher  degree 
courses  for  hospital  pharmacists  became 
available  the  need  for  short  courses  fell. 

Mr  Furber  felt  that  the  value  of  per- 
sonnel other  than  pharmacists  should  not 


be  overlooked.  Chemistry  graduates  could 
be  suitable  as  designated  quality  con- 
trollers if  they  received  additional  training 
in  the  clinical  use  and  requirements  of 
pharmaceutical  preparations.  And  tech- 
nicians could  make  a  useful  contribution 
by  carrying  out  much  of  the  routine, 
repetitive  work. 

Although  all  designated  quality  con- 
trollers had  a  direct  responsibility  for  the 
analytical  testing  of  products,  not  all 
carried  the  full  range  of  responsibilities 
recommended  in  the  Guide  to  Good 
Pharmaceutical  Manufacturing  Practice. 
Mr  Furber  believed  that  the  quality  con- 
troller should  be  responsible  for  sampling, 
development  of  testing  schedules  and 
drawing  up  product  specifications:  ideally 
he  should  monitor  those  duties  he  did  not 
personally  perform. 

Experience  in  quality  control  should  be 
available  to  pharmacy  graduates  during 
their  preregistration  year  and  such  experi- 
ence could  be  offered  by  organising  staff 
in  units  of  four  people — the  quality  con- 
troller, the  trainee  and  two  technicians. 
The  degree  of  centralisation  of  facilities 
must  depend  on  local  circumstances  but 
a  full  quality  control  service  was  likely  to 
be  viable  only  on  a  multi-area  basis. 

A  survey  of  four  hospital  regions 
showed  that  staff  time  allocated  to  quality 
control  increased  by  almost  one-third 
between  October  1970  and  January  1973, 
which  if  reflected  nationally  represented 
an  increase  of  26  full-time  staff.  Mr 
Furber  concluded  that  the  improved 
career  structure  in  hospital  pharmacy  was 
likely  to  attract  more  and  better  qualified 
staff  to  specialist  duties. 
The  full  text  of  Mr  Furber's  paper  is 
available  from  Mr  K.  Granville-White, 
Nicholas  Laboratories  Ltd,  225  Bath 
Road,  Slough  SL1  4AU. 


Coming  events 


Monday,  October  6 

Leicester  &  Leicestershire  Branch,  Pharmaceutical 
Society,  Postgraduate  medical  centre,  Leicester 
Royal  Infirmary,  at  8  pm.  Professor  R.  Kilpatrick 
on  "Should  I  see  a  doctor?". 
North  Metropolitan  Branch,  Pharmaceutical 
Society,  School  of  Pharmacy,  London  WC1 .  at 
8  pm.  Dr  J.  A.  Robertson  on  "Psychiatry  and  the 
law". 

Tuesday,  October  7 

Barnet  Branch,  Pharmaceutical  Society,  Barnet 
postgraduate  medical  centre.  Meeting  on  "Elastic 
hosiery — simplified  and  clarified"  sponsored  by 
Scholl   (UK)  Ltd. 

Brighton  &  Hove  Branch,  Pharmaceutical  Society, 

Langfords  Hotel,  Hove,  at  8  pm.  Mr  S.  R.  Axon 
on  "The  pricing  bureau  and  you". 
Lanarkshire  Branch,  Pharmaceutical  Society, 

Nurses'  recreation  hall,  Strathclyde  hospital, 
Motherwell,  at  7.30  pm.  Chairman's  reception  with 
wine  and  cheese. 

Society  of  Cosmetic  Chemists  and  the  Biophysical 
Panel  of  the  Society  of  Chemical  Industry  on 
Physico-Chemical  aspects  of  aerosols,  Royal 
Society,  Carlton  House  Terrace,  London  SW1. 
One-day  meeting. 

Wednesday,  October  8 

Cheshire  Area  Chemist  Contractors  Committee, 

Swan  Hotel,  Tarporley,  at  8  pm.  Guest  speakers. 
Mr  J.  Williams  (Counterbalance),  Mr  J.  Hall 
(ASTMS),  Mr  A.  Metcalfe  (Central  NHS 
Committee  and  NPU  Executive). 
Federation  of  South-eastern  Pharmacists,  National 
Pharmaceutical  Union,  The  Horseshoe  Inn, 
Herstmonceux,  at  7.30  pm.  Annual  dinner. 
Sheffield  Branch,  Pharmaceutical  Society,  Royal 
Victoria  Hotel,  Sheffield,  at  8  pm.  Film  show 
oiganised  by  Dista  Products. 

West  Metropolitan  Branch,  Pharmaceutical  Society. 

Visit  to  new  Royal  Free  Hospital,  Pond  Street, 
London  NW3.  Meet  at  hospital  7.15  for  7.45  pm. 

Thursday,  October  9 

Dundee  and  Eastern  Scottish  Branch, 
Pharmaceutical  Society,  Lecture  room  2,  Ninewells 
medical  school,  Dundee,  at  7.30  pm.  Three  films 
on  the  diagnosis  and  treatment  of  depression. 

Friday,  October  10 

Institute  of  Pharmacy  Management,  Grand  Island 
Hotel,  Ramsey,  Isis  of  Man.  Annual  conference  on 
"Responsibility  and  policy  in  the  British 
pharmaceutical  industry";  until  October  13. 

Advance  information 

Faculty  of  Homoeopathy.  Mr  A.  G.  Fishburn  on 
"The  effects  of  the  legislation  in  relation  to 
homoeopathic  medicines".  Royal  London 
Homoeopathic  Hospital,  Great  Ormond  Street, 
London  WC1 ,  October  30,  12.30  pm. 

West  Midlands  Region,  Pharmaceutical  Society, 

will  be  holding  a  professional  dinner  at 
Aston  University,  November  14,  at  7.45  pm. 
Guest  speakers  will  be  Mrs  E.  J.  M.  Leigh 
(vice-president,  Pharmaceutical  Society)  and 
Mr  N.  Fowler  MP  (opposition  spokesman  on 
health).  Tickets  are  £4. 

Scottish  Department,  Pharmaceutical  Society  are 

holding  a  conference  of  Scottish  pharmacists  at 
the  Royal  Scot  Hotel,  Edinburgh,  November  1-2 
Speakers  will  be:  Mr  J.  P.  Bannerman,  (president. 
Pharmaceutical  Society),  Mr  J.  A.  Myers  (chief 
administrative  pharmaceutical  officer,  Lothian 
Health  Board),  Mr  J.  G.  Davies  (northern  area 
director,  Boots  Co),  Professor  J.  H.  Barber 
(Department  of  General  Practice,  University  of 
Glasgow) . 

□  A  three-day  seminar  to  help  all  kinds 
of  small  businesses  become  more  efficient 
will  be  held  in  Southampton's  Civic 
Centre,  October  21-23.  Organised  by  the 
Government's  Small  Firm's  Information 
Centre  for  the  South-east,  the  seminar  will 
be  held  from  7  pm-9  pm  and  is  free  of 
charge  to  those  attending. 
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We'd  like  to  catch  your  eye, 

Mr.  Distributor. 


Correna  Sunglasses  have  become 
established  as  a  nationally  known  brand. 
Now,  as  part  of  a  continuing  expansion 
programme,  Correna  wish  to  appoint 
wholesale  distributors,  who  will  hold  the 
exclusive  chemist  franchise  in  the  following 
areas: 

South  East  England 
EastAnglia 
Midlands 
West  Country 
South  Wales 

You  will  need,  of  course,  an 
established  connection  with  retail  chemists. 
More  important,  you  will  wish  to  work 
enthusiastically  with  a  company  which  is 


well-known  for  its  aggressive  and  positive 
marketing  attitudes. 

In  return,  you  will  be  selling  the 
most  comprehensive  range  of  all  -  plus  an 
ancillary  collection  of  profit-boosting 
Correna  accessory  items.  We  will  supply 
imaginative  promotional  and  advertising 
support,  which  in  1975  combined  TV  or 
Cinema  commercials  to  a  national 
equivalent  media  expenditure  in  excess  of 
£100,000. 

So  now  we've  caught  your  eye,  we'll 
lend  an  ear  to  your  application.  Apply  in 
confidence,  with  basic  details  of  product 
lines  carried  and  areas  covered,  to 
Anthony  A  Corre,  Managing  Director. 


Correna 

->  Correna  International  Limited,  30  Station  Parade,  London  N  W2  4NX 
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Johnson  &  Johnson  to 
merge  their  sales  forces 

A  major  re-organisation  of  the  consumer 
goods  business  is  about  to  take  place  at 
Johnson  &  Johnson  Ltd.  Peter  Mitchell, 
Johnson  &  Johnson's  director  and  general 
manager  of  consumer  operations,  explains 
that  one  of  the  most  significant  changes  to 
be  made  by  the  company  is  the  restruc- 
turing of  the  sales  organisation. 

For  many  years  Johnson  &  Johnson 
have  organised  the  consumer  products 
side  of  their  business  in  two  divisions — 
toiletries  and  household.  Historically  the 
sales  force  of  each  division  has  worked 
independently  of  the  other.  Members  of 
each  sales  force  covered  all  pharmaceutical 
and  grocery  outlets  on  behalf  of  their 
respective  products. 

SJroncjer  team 

It  has  now  been  decided  to  merge  the 
two  sales  forces.  "This  will  give  us  one 
much  stronger  team  of  well  over  100 
people,"  explains  Mr  Mitchell.  The  new 
consumer  operations  sales  force  will  there- 
fore be  responsible  for  consumer  products 
and  all  retail  and  wholesale  customers. 
The  change  should  bring  improvements 
in  service  to  trade  customers  as  well  as 
the  company,  adds  Mr  Mitchell.  General 
sales  manager  of  the  new  sales  force  is 
Mr  N.  R.  Hodges,  previously  toiletries 
division  sales  manager. 

Changes  are  also  taking  place  in  the 
structure  of  the  company's  consumer 
marketing  organisation.  The  toiletries 
division  is  to  take  responsibility  for  the 
entire  range  of  J&J's  baby  products 
through  the  addition  of  the  Cotton  Buds 
and  nappy  liner  brands  to  its  existing 
range  (baby  powder,  cream,  lotion,  oil, 
shampoo,  soap  and  dental  floss). 

The  company's  other  major  consumer 
products,  Band-aid  plasters,  J  Cloth  cloths 
and  J  Cloth  sponge  cloths  become  the 
responsibility  of  a  new  team,  the  business 
development  group.  This  group  will  also 
be  responsible  for  the  company's  new 
product  activities  and  new  business  ven- 
tures in  consumer  products. 

William  Ransom's  profits 
and  turnover  up 

Turnover  and  profits  for  the  four  months 
of  the  financial  year  of  William  Ransom 
&  Son  Ltd  are  above  those  for  the 
corresponding  period  last  year,  says  Mr 
M.  H.  Ransom,  chairman,  in  his  annual 
statement.  He  warns  shareholders  that 
the  business  climate  is  becoming  increas- 
ingly competitive  but  adds  that  the  com- 
pany is  "better  equipped  than  many  to 
ride  periods  of  recession." 

Turnover  for  the  year  ended  March  31 
was  £154m  against  £101m  in  the  previous 
year.  Profit,  before  tax,  advanced  from 
£199,584  to  £309,882.  Export  -sales 
amounted  to  £825,749  (£477,514)  being  53 


per  cent  of  total  turnover  by  the  company. 

Among  the  reasons  given  by  the  chair- 
man for  the  increases  were  the  wide 
spread  of  their  customers  which  ensured 
that  the  company  was  not  dependant  too 
much  on  the  success  of  one  product,  com- 
pany or  country.  No  one  customer 
accounted  for  more  than  4  per  cent  of 
sales  and  exports  went  to  60  countries. 

Subject  to  planning  approval  it  is  hoped 
to  build  a  new  building  to  increase  pro- 
duction of  liquid  preparations. 

Fisons'  pharmaceuticals 
progress  slows 

Sales  of  pharmaceuticals  by  Fisons  Ltd 
in  the  first  half  of  the  year  at  £  19  34m 
was  little  changed  from  the  first  half  of 
1974  (£19-27m).  Agricultural  Chemicals 
made  the  biggest  headway  rising  from 
£19  47m  to  £2313m.  Fertilisers  were  also 
well  ahead  at  £60  88m  (£55  95m). 

Group  profit,  before  tax,  was  £10  16m 
(£8-56m)  on  sales  of  £110  12m  (£10414m). 

Op  pharmaceuticals,  the  directors  say 
that  sales  progress  was  made  with 
"ethical"  products,  especially  throughout 
Europe.  However,  destocking  by  the  trade 
and  reduced  consumer  demand  for 
toiletries,  slimfoods  and  proprietaries 
largely  offset  those  sales  gains. 

Beecham  buy  W  German 
drug  company  for  £16. 6m 

Beecham  Group  Ltd  have  paid  £16-6m  in 
cash  for  a  West  German  privately  owned 
pharmaceutical  company,  Johann  A. 
Wulfing. 

Sales  of  Wulfing  last  year  were  worth 
£11  6m.  The  company's  main  products  are 
used  for  the  treatment  of  cardiovascular 
disorders  and  other  conditions. 

CIBA-Geigy's  first  half 

First  half  sales  of  CIBA-Geigy  Ltd,  Basle, 
Switzerland,  fell  8  per  cent  in  Swiss 
monetary  terms  but  rose  7  per  cent  in 
iocal  currencies.  Mr  Louis  von  Planta, 
president,  states  that  barring  monetary 
upheavals  the  group  could  reckon  on  a 
"real"  annual  growth  rate  of  between  5 
and  10  per  cent  over  the  next  few  years. 

Nicholas  profits  down 

Lower  profits  despite  increased  sales  are 
reported  by  Nicholas  International  Ltd. 
Net  profit  for  the  year  ended  June  30  was 
SA  L88m,  against  $A  4  22m  in  the  pre- 
vious year,  on  sales  up  from  SA  84  8m 
to  $A  94  77m.  There  is  no  final  dividend 
(against  3  5  cents).  In  the  UK  Aspro- 
Nicholas  Ltd  had  lower  pre-tax  profits  of 
£2  01m  against  £3  36m. 

Briefly 

S.  Lyons  &  Co  Ltd,  114  Highlever  Road, 
London  W10,  went  into  voluntary  liqui- 
dation on  September  17. 
Laporte  Industries  Holdings  Ltd:  In  the 

first  half  of  the  year  pre-tax  profit  fell  to 
£L24m  from  £7  19m  in  the  first  half  1974. 

Roussel-Uclaf  report  first  half  sales  of 
Frs  1,550m  (£162m)  of  which  more  than 
56  per  cent  was  accounted  for  by  countries 
outside  France. 
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Mr  K.  A.  Lees  (see  appointments  below) 


Sangers  Group  Ltd:  Just  over  82  per  cent 
of  the  recent  rights  issue  to  Ordinary  share- 
holders (C&D,  August  23,  p247)  were 
taken  up.  The  balance  of  359,829  shares 
has  been  sold  on  the  market  at  a  net  price 
in  excess  of  the  subscription  price. 
Rhone  Poulenc:  Pre-tax  earnings  in  the 
first  half  of  the  year  amounted  to 
Frs  130m  (about  £14m)  against  more  than 
Frs  1,000m  for  the  whole  of  1974.  Turn- 
over dropped  16  per  cent  compared  with 
the  first  half  of  1974.  So  far  as  the  British 
subsidiary,  May  &  Baker  Ltd,  is  con- 
cerned, turnover  was  up  on  last  year  but 
no  figure  is  given. 

Appointments 

Radiol  Chemicals  Ltd  have  appointed  Mr 
Joseph  Downey  their  representative  for 
Scotland  as  from  October  6. 
Boots  Ltd:  Mr  J.  G.  Davies  has  succeeded 
Mr  J.  I.  Thomson  as  Scottish  area  director 
following  the  latter's  retirement  at  the  end 
of  September.  The  area  Mr  Davies  is  to 
cover  will  now  be  known  as  northern  area. 
British  American  Tobacco  Co  Ltd:  Mr 
Peter  Macadam,  currently  vice-chairman, 
is  to  succeed  Mr  Richard  Dobson  as 
chairman  when  Mr  Dobson  retires  at  the 
end  of  March  next  year. 
Roure  Bertrand  Dupont  have  appointed 
Mr  John  M.  Blakeway  manager  of  the 
cosmetic  applications  laboratory  at  their 
Paris  headquarters.  He  will  be  responsible 
for  the  world-wide  supervision  and  co- 
ordination of  application  and  formulation 
services. 

Glaxo  Research  Ltd:  Dr  B.  A.  Hems, 
FRS,  retired  from  the  managing  director- 
ship of  Glaxo  Research  Ltd  after  38  years' 
service  with  Glaxo  in  research  and 
development.  From  October  1  he  was 
succeeded  by  Dr  Tom  Walker  who  has 
been  deputy  managing  director  of  the 
company  since  March,  having  joined 
Glaxo  Laboratories  L.td  in  1948  as  a 
research  chemist.  Mr  K.  A.  Lees,  FPS, 
and  Drs  J.  H.  Chapman  and  R.  D.  Foord 
were  also  appointed  to  the  board  of 
Glaxo  Research  from  the  same  date.  Mr 
Lees,  formerly  head  of  pharmaceutical 
research  and  development  department  and 
superintendent  pharmacist,  Glaxo  Labor- 
atories, joins  the  research  board  as 
director  in  charge  of  pharmacy. 
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MIGRAINE  ? 

HOW  YOU  CAN  HELP 


Your  customer  (and  millions3  like  her)  has  regular  attacks  ot 
migraine.  She  comes  in  for  sympathy  and  common  analgesics, 
which  at  best  may  only  afford  inadequate  relief.  Yet  it's  a  problem 
Migraleve  might  very  well  solve. 

Only  a  fraction  of  migraine  sufferers  have  consulted  a  doctor 
for  it.  So  how  are  they  to  know  such  a  product  as  Migraleve 
exists,  unless  they  learn  it  from  you?  (It  is  advertised  only  in 
medical  journals)  Migraleve  is  the  only  specifically  anti- 
migrainous  ethical  preparation  which  can  be  counter-prescribed, 
and  is  backed  by  extensive  British  clinical  trials  which  confirm12 
the  effectiveness  of  non-ergotamine  Migraleve  in  the  treatment 
of  migraine. 

•  considerably  less  vomiting  than  with 
ergotamine-based  treatment1. 

•  can  be  continued  with  safety  for  as 
long  as  necessary — therefore  should 
be  tried  first1. 

•  effective  in  79%  of  migraine  attacks 
—and  preferred  by  65%  of  ergotamine 
users1. 

References 

1.  Practitioner  (1973)  211,  357 

2.  Medical  Digest  (1972)  17,  7 

3.  Latest  published  estimates  of  prevalence  gives  an 
average  of  17%  of  all  men  and  27%  of  all  women 

Formulation 
Migraleve  Pink  Tablets  contain  btrcHzine,  para- 
cetamol, and  codeine. 

Migraleve  Yellow  Tablets  contain  paracetamol 
and  codeine. 


RAPW  SALES  GROWTH  CONTINUES  I 

Can  your  stocks  meet  the  increased  demand? 
Order  on  the  next  bonus  mailing. 

International  Laboratories  Ltd,  Sunburyon-Thames.  Middx  TW16  7HN 


1/ernaid 


REGD 


the  BRAND  LEADER 


STERILE 


Dressing  Packs 

and  STERILE 

Gauze  Pads 


OBTAINABLE  FROM  ALL 
WHOLESALE  CHEMISTS 


Conforming  to  the  Specification  of  the 
N.H.S.  Drug  Tariff 


Vernon- Cams  Limited 

PENWORTHAM  MILLS  •  PRESTON 

LANCASHIRE 

Tel.  Preston  44493/6 
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Firm  dollar  hits  prices 

London,  October  1:  The  weakness  of 
sterling  and  the  strength  of  the  US  dollar 
has  caused  a  turn  round  in  prices  among 
crude  drugs  during  the  week.  Dearer, 
in  consequence,  were  balsam  Peru,  ben- 
zoin and  Costa  Rican  ipecacuanha.  On 
the  other  hand  Canada  balsam,  cascara 
and  hydrastis,  which  might  also  have 
been  affected,  were  in  fact  reduced  either 
because  of  new  crop  supplies  coming 
forward  or  through  little  demand.  De- 
valuation of  the  South  African  rand 
caused  quotations  for  Cape  aloes  to 
weaken  further  while  the  Curacao  variety 
was  unchanged.  Russian  liquorice,  Sara- 
wak pepper  and  some  ginger  sources 
were  firmer.  Brazilian  menthol  on  the 
spot  and  for  near  shipment  were  in  tighter 
hands;  January-March  shipment  quota- 
tions were  however  easier. 

Among  essential  oils  Chinese  produce 
appeared  to  be  a  little  firmer  with  the 
exception  of  eucalyptus.  Otherwise,  apart 
from  petitgrain  which  was  easier,  the 
remainder  were  unaltered  in  a  quiet 
market. 


Pharmaceutical  chemicals 

Hyoscine  hydrobromide:  £375.50  kg. 
Hyoscyamine:  Sulphate  £82.00  kg  in  100-g  lots. 
Isoprenaline:  1-kg  lots:  hydrochloride  £36.00;  sul- 
phate £30.00. 

Aaolm:  BP  natural  £109.90  per  1,000  kg;  light 
£114.90  ex-works  in  minimum  6-ton  lots. 
Mercurials:  Per  kg  in  50-kg  lots;  ammoniated 
£5.70;  oxides — red  £6.75  and  yellow  £6.50;  per- 
chlcride  £4.70,  subchlonde  £6.00;  iodide  £6.20  in 
25-kg  lots. 

Methylteslosterone:  £220-£330  per  kg. 
Metol:  Photo  grade,  50-kg  lots  £4.23  kg. 
Narcotine:   Alkaloid   and    hydrochloride   in  25-kg 
lots  £18.20  kg. 

Neomycin  sulphate:  £40.00-£46.00  kg. 
Norethynodrel:  £190-£230  kg. 
Oestradiol  benzoate:  £600-£750  per  kg. 
Paracetamol:  50-ton  contracts  from  £2.20  per  kg. 
Premium  for  direct  compression  £0.13  kg. 

Crude  drugs 

Agar:  Spanish-Portuguese  £4.95  kg  spot. 

Aloes:  Cape  £1.05  kg  spot;  £1.00,  cif.  Curacao 

£1.40  spot. 

Balsams:  (kg)  Canada:  £15.50  spot;  £14.75,  cif  for 
shipment.  Copaiba:  BPC  £1.60  spot;  £1.50 
cif.  Peru:  £4.70  spot;  £4.35,  cif.  Tolu:  £3.40 
spot. 

Belladonna:  (metric  ton)  Herb  £460  spot.  Leaves 
£800,  cif.  Root  £750  spot  nominal. 
Benzoin:  BP  E62.00-E66.00  cwt;  £56.00-£61 .00,  cif. 
Cascara:  £930  metric  ton  spot;  £700,  cit. 
Ginger:   (ton,  cif)   Cochin  £590.  Jamaican  No  3 
£700;  Nigerian  split  £450,  peeled  £550. 
Gums:   Acacia,    Kordofan    cleaned    sorts  $1,280, 
fob,   metric  ton.   Karaya  No.  2  faq  £470  metric 
ton,  cif.  Tragacanth  No  1  £545  spot  per  50  kg. 
Henbane:  Niger  £1,000  metric  Ion  spot;  £980,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums,  ex-ware- 
house) Australian  light  amber  £470,  medium  £450; 
Canadian  £590;  Mexican  £490. 
Hydrastis:  £8.25  spot;  £7.90  cif. 
Ipecacuanha:   (kg)   Costa  Rica  £3.70  spot;  £3.55 
cif.  Matto  Grosso  spot  nominal  £5.30;  £5.15,  cif. 
Colombian  £5.30;  £5.15,  cif. 

Jalap:  Mexican  basis  15  per  cent  no  spot;  £1.35 

kg,  cif;  whole  tubers  £1.48,  cif  9-11%. 

Kola  nuts:  £180  metric  ton,  cif. 

Lanolin:    1,000-kg    lots    BP    grades    from  £955; 

cosmetic  £1,025;  technical  £910. 

Lemon  peel:  £670  metric  ton  spot;  £660  cif. 

Liquorice    root:    Chinese    £190   metric   ton,  cif. 

Russian  £230  spot;  £200  cif.  Block  juice  £1,130. 

spray-dried  £1,050. 

Lobelia:  European  herb  £900  metric  ton  new  crop, 
November  delivery;  £880,  cif.  American  £1,800 
spot;  £870,  cif. 
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Lycopodlum:  Indian  £4.05  kg;  £3.70,  cif. 
Mace:  Grenada  No  1  £2,240  ton.  fob. 
Menthol:  Brazilian  spot  £10.30  kg,  prompt  ship- 
ment £10.00,  cif.  Chinese  £11.50  spot;  £9.65,  cif. 
Nutmeg:  (ton,  cif)  East  Indian  80  s  £1,340;  bwp 
£970.  West  Indian  80  s  £1,410,  unassorted  £1,150- 
defective  £920. 

Quillaia:  £1.220  metric  ton  spot;  £1,150,  cif. 
Senega:  Canadian  £13.00  kg  spot;  £12.50,  cif. 
Tonquin  beans:  £1  kg  spot;  £0.92,  cif. 
Waxes:  Bees',  Australian  £1,100,  cif,  metric  ton. 
Candelilla,  £700  spot;   £675,   cif.   Carnauba,  fatty 
grey,   £960  spot;   £935,   cif,   prime  yellow  £1,660 
and  £1,600,  cif. 

tVitchhazel  leaves:  Spot  £2.05  kg;  £1.90,  cif. 


Essential  oils 

Almond:  Sweet  in  drum-lots  £1.20  kg. 

Amber:  Rectified  £0.45  spot. 

Anise:  £14.50  kg  spot;  £13.50,  cif. 

Bay:  West  Indian  £11.00  kg. 

Bergamot:  From  £13.50  kg  as  to  grade. 

Bois  de  rose:  £4.50  kg  spot;  shipment  £4.00,  cif. 

Buchu:  English  distilled  £260  kg. 

Camphor  white:  £0.90  kg  spot;  £0.65,  cif. 

Caraway:  Imported  £16.50  kg;  English  £28.00. 

Cardamom:  Enqlish  distilled  £77.50  kg. 

Cassia:  Chinese  £14.00  kg  spot;  £13.70,  cif. 

Cedarwood:  Chinese  £0.90  kg  spot;  £0.81,  cif. 

Celery:  English  £26.00  kg. 

Cinnamon:  Ceylon  leaf  £2.30  kg  spot;  £2.00,  cif. 
Citronella:  Ceylon  £1.30  kg  spot;  £1.17,  cif. 
Clove:  Madagascar  leaf  £2.00  kg  spot;  £1.65,  cif. 
English  distilled  bud  £23.00. 

Coriander:  Imported  £16.00  kg  spot.  English  dis- 
tilled £27.00. 

Dill:  £15.50  kg  in  drum  lots. 

Eucalyptus:  Chinese  80-85  per  cent  £1.90  kg  spot; 
£1.50,  cif.  70-75  per  cent  £1.40,  cif.  Spanish/ 
Portuguese  £2.25,  cif. 

Peppermint:    (kg)   Arvensis  Brazilian  £3.80  spot; 
£3.70,  cif.  Chinese  £4.00  spot;  £3.55,  cif.  Ameri- 
can piperata  £15.00-£15.50. 
Petitgrain:  Spot  £4.70;  £4.60,  cif. 
Rosemary:  £5.50  kg  spot. 
Sage:  Spanish  £9.50  kg  to  arrive. 
Sandalwood:  Mysore  £35.00  spot;  £28.00,  cif. 
Sassafras:    Chinese    £1.70    kg    spot;    £1.65,  cif. 
Brazilian  £1.60;  £1.50,  cif. 

Spearmint:  American  £8.50;  Chinese  £7.40  nomi- 
nal. 

Thyme:  Red  65/70%  £10.80-£1 1 .50  kg  as  to 
quality. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


prescribable  on 
EC  70 


■  .  m  I 


sugar  free 


Order  now  from: 

Farillon  Ltd.,  (Distributors) 
Chesham  House,  Chesham  Close, 
Romford  RMI  4JX  teh  Romford  46033 
or  from  your  usual  Wholesaler 

Dales  Pharmaceuticals  Ltd.. 

Barrows  Lane,  Steeton,  Keighley 
7»„yHo.9i  West  Yorkshire  BD20  6PP 


new  product 

INOLAXINE 


( 98%Sterculia  BPC ) 


for  the  correction 
of  fibre-deficiency 
in  modern  diets 
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For  the  very  best  in  Bubble  Bath  Gift  Packs 


PLASTIC  MEDICINE  SPOON 


Immediate  Delivery;   Low  Prices;   High  Quality. 
Heavy  investment  in  high  volume  capacity  equipment 
enables  us  to  sell  at  low  prices  and  offer  off-the-shelf 
delivery.  Spoons  are  made  to  official  B.S.S.  No.  3221/4. 

ASHWOOD  TIMBER  &  PLASTICS  LIMITED. 

Plyfa  House,    Leven  Road,    London,  EI4  OLW   01-987  6461-6343 


THE  SIGN  OF  A  RELIABLE 
AND  SPEEDY  SERVICE 

Extensive  stocks  of  manufacturers  products 

WHATEVER  YOUR  NEED 
BE  CONFIDENT 

ILEOSTOMY  EQUIPMENT 
COLOSTOMY  EQUIPMENT 
URETEROSTOMY  EQUIPMENT 
URINE  NIGHT  DRAINAGE  BAGS 
AND  ALL  MEDICAL  EQUIPMENT 

Catalogue  upon  application 

THAMES  VALLEY  MEDICAL  SUPPLY  CO.  LTD. 

118a  Chatham  Street,  Reading,  RQ1  7HT.     Tel  Nos:  0734  580425/580692 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk. 

Detailed  price  list  and  bonus  terms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.    Tel.  No.  Sedgley  2537 


MAIL  ORDER  PROTECTION 
SCHEME 

Members  of  the  Periodical  Publishers  Association  have  given  to  the 
Director  General  of  Fair  Trading  an  undertaking  to  refund  monies 
sent  by  readers  in  response  to  mail  order  advertisements  (except  for 
classified  advertisements)  placed  by  mail  order  traders  who  fall  to 
supply  goods  or  refund  the  monies  owing  to  liquidation  or  bank- 
ruptcy. This  arrangement  does  not  apply  to  any  failure  to  supply 
goods  advertised  in  a  catalogue  or  in  a  direct  mail  solicitation. 
Publishers  in  membership  of  the  Periodical  Publishers  Association 
are  making  these  refunds  voluntarily  and  readers'  claims  can  only 
be  entertained  in  cases  where  the  mail  order  advertiser  is  the  subject 
of  liquidation  or  bankruptcy,  where  proof  of  payment  can  be  estab- 
lished and  if  lodged  within  three  months  of  the  date  on  which  the 
advertisement  appeared.  Any  claims  received  after  the  three  month 
period  will  be  considered  at  the  discretion  of  the  publisher.  For  the 
purpose  of  this  scheme,  mail  order  advertising  is  defined  as:  'Direct 
response  advertisement,  aisplay  or  postal  bargains  where  cash  had 
to  be  sent  in  advance  of  goods  being  delivered'.  Classified  and 
catalogue  mail  order  advertising  are  excluded. 


Classified  ^ 
Advertisements 


Display/Semi  Display  £4  00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  page  £300  (254mm  x  178mm) . 
Half  Page  £175  (125mm  x  178mm). 
Quarter  Page  £100  (125mm  x  86mm). 
Lineage  £0-80  per  line,  minimum  5  lines  @  £4-00. 
Box  Numbers  £0-35  extra. 


For  Sale 


Wanted 


We  manufacture  a  range  of 

SHOWER  CAPS 
ROLLER  CAPS 
TOILET  BAGS 
CURLER  BAGS  etc. 

at  very  competitive  prices. 
Send  for  price  lists  to: 

A  &  B  PLASTICS 

56  Lower  Addiscombe  Road 
Croydon,  Surrey. 

Tel.:  01-686  9079 

Special  terms  to  wholesalers 


ONE-SIZE  TIGHTS  from  £1.40  doz. 
plus  VAT.  Minimum  order  4  doz. 
overall.  Cash  with  order.  Carriage 
free.  Price  list.  Edward  Kaye  Ltd., 
3  South  Place,  London,  EC2. 

WALL  SHOP  FITTINGS  4  ft  by  7  ft. 
with  canopy  lighting,  gondolas, 
N.C.R.  till,  baskets  etc.  Ring  01-654 
4826  or  after  7  p.m.  01-778  5839. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  Ashtead 
76626,  or  write  Robin  Wheeler,  7 
Gladstone  Road,  Ashtead,  Surrey. 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
Including  finished  or  partly  finished 
goods  packaging,  raw  material, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 


Stocktakers 


ASK  THE  Trade  Valuers  Institute  for 
list  of  Members  and  be  assured  of 
Competent  Valuers.  Prospective  mem- 
bers apply  to  T.V.I.,  180  Main  Rd., 
Gidea  Park,  Essex.  Romford  66466. 


Business 
for  sale 


MIDDLESEX  AREA  Lock  up  Drug 
store,  multiple  position.  Turnover 
approx.  £40,000  under  management. 
Lease  to  1978  at  low  rent.  Price 
£7.500  including  fixtures  and  fittings 
plus  S.A.V.  No  agents.  Enquiries 
with  Banker's  reference  to  Box  No. 
2364. 


478    Chemist  &  Druggist 


4  October  1975 


Classified  Advertisements 


Appointments 


Surrey  Area  Health  Authority 

Are  You  Interested  in  a 
Career  in  the  Health  Service? 

Surrey  Area  Health  Authority  have  a  few  vacancies  for 

Grade  I  and  2 

Pharmacists 


Enquiries  which  will  be  treated  in  confidence  should  be 
sent  to:  Mr  R.  G.  Medlow,  Area  Pharmaceutical  Officer, 
Surrey  Area  Health  Authority,  Friary  Court,  13-21  High 
Street,  Guildford,  Surrey.  Telephone:  Guildford  71261. 


Miscellaneous 


FASHION  JEWELLERY 
Joctoz  (Manchester)  Ltd 

34  Shudehlll,  Manchester  M4  1EY 

t«l:  061-832  6564 

Largest  and  most  exclusive 
ange  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Jendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets.  Hair 
Ornaments. 

Suppliers  »o  Chemists  over  20 
years. 

Sample  parcels  available 


LEICESTER 

FASHION  JEWELLERY 
Elegantly    displayed.    Super  fast 
sales.   Big   profits.   VAT  at  8%. 
Contact  : 
STARGEMS  OF  LEICESTER 
52  Mount  Road,  Leicester. 
Tel:  (0533)  26403 

Sfar  Gems  Sell  Nationwide 


CONTRACEPTIVES  INTERNATIONAL 


USA  Black  Cats  (per  gross)  5.25 

USA  Tahiti  Colours  (per  gross)  5. 50 
USA  Stimula  Ribbed  (per 

gross)  10.00 

Japanese  Seanes  (per  gross)  4.25 

German  High  (per  50  pkts)  5.70 

French  Ticklers  (per  50  pkts)  7.45 
German  Long  Love  (per  50 

pkts)  5.40 

Danish  Pussycats  (per  gross)  6.80 

Italian  Hatu  (per  gross)  7.75 
ADD  8  PER  CENT  VAT 

WARWICKSHIRE  SUPPLIES  (DCD) 


8.50 
6.40 
10.50 
0.60 
1.80 


Dutch  "Fun"  (per  120) 
Swedish  Stork  (per  box) 
Swiss  Green  Band  (per  gross) 
Extension  Sheath  (each) 
Love-Variations  Kassette 
Plus   many   more   items,  Including 
Lingerie,  Marital  Aids,  etc,  etc. 
For    our    comprehensive  brochure 
send  10p  to  cover  p  &  p. 
FREE  promotional   literature  avail- 
able with  all  orders. 

ADD  8  PER  CENT  VAT 
,  Commerce  House,  Weter  Orion, 


Birmingham  B4t  1RR 


NOW   AVAILABLE    AGAIN    .    .  . 

DENTYRBLEACH 

Due  to  public  demand,  the  per- 
fect denture  cleanser,  has  now 
recommenced  manufacture. 
ELMBRIDGE  PHARMACEUTICALS 
89  Clarence  Street, 
Kingston-on-Thames,  Surrey 
Tel:  01-546  9888 


Please  mention 
C  &  D  when  replying 
to  advertisements 


Tolley's 

Tax  Tables  1975/76 

20  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  cor- 
poration tax,  estate  duty, 
capital  gains  tax  and  ACT, 
for  75p. 

On  sale  now  at  leading 
booksellers  or  direct  from 
us. 

Tolley  Publishing  Co., 
44a  High  Street,  Croydon 
CR9  1UU.   01-686  9144. 


Shopfitting 


SPEED  SHOPFITTING  LTD 


•  SPECIALISTS  IN  SHOPFRONTS  AND  INTERIORS— FAST 

•  FLOORS— CEILINGS— LIGHTING.  TWO-DAY  INSTALLATION 

•  at  prices  you  can  afford.  Cash  or  terms.  Free  quotations. 
Write  or  phone  Amersham  3165  (London  code  02403) 

3  Willow  Lane,  Amersham,  Bucks. 


Self  selection  will  increase  your 
toiletry  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfittings,  741-743  Garratt  Lane, 
London  SW17  0PD.  Telephone  01- 
946  2291    (4  lines). 


LEADING  MANUFACTURER  of  In- 
terior shopfittings  offers  special  low 
prices  to  retailers  prepared  to  act 
as  showshops.  The  shops  concerned 
must  be  within  50  miles  of  London 
or  Birmingham.  Interest  free  or  low 
deposit  HP  available  in  suitable 
cases  and  commission  payable  on 
orders  resulting  from  visits  to  your 
shop.  Full  details  from  SPAN  SHOP- 
FITTING  COMPANY,  32  Church 
Road,  London  SE19  2ET.  Tel.  01-653 
5859. 


SHOP  INTERIOR  FITTINGS  and 
SHOPFRONTS  (or  CHEMISTS 

Wide  choice  of  Modern  Equipment 

at  Attractive  Prices 
Free  Advisory  &  Planning  Service 
Phone  without  obligation 
061-445  3506 
H.  A.  Peyser,  20  Fairfax  Avenue 
Didsbury,   Manchester  M20  0AJ 


CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
Monday  to  Friday.  THIRSK  SHOP- 
FITTINGS, 743  Garratt  Lane,  SW17 
0PD.  Tel:  01-946  2291. 


Business 
opportunities 


INFORMATION! 

Tablet  and  Capsule  Identification 
Guide. 

Manufacturers  and  Suppliers 

Index. 
Buyers  Guide. 
Wholesalers. 
Value  Added  Tax. 
Medicines  Acts  1968  and  1971. 
These  are  Just  some  of  the  sec- 
tions   included    in    CHEMIST  & 
DRUGGIST     DIRECTORY  1975, 
the  essential  reference  for  every 
pharmaceutical    retailer,  whole- 
saler and  manufacturer. 
Send  for  your  copy  today  to  : 

Chemist  &  Druggist, 

25  New  Street  Square. 

London  EC4A  3JA. 

01-353  3212  (Mr  Hayes). 
Price    £8-50    inc.    postage  and 
handling.   C&D  subscribers  only 
£5  50  inc.  postage  and  handling. 


SELLING  CAPACITY 
WANTED  FOR 
LONDON  &  S.E. 
ENGLAND 

If  you  have  selling  capacity  avail- 
able in  London,  the  South  East 
and  East  Anglia  from  January 
2nd  to  mid-March  1976,  we  have 
high  quality,  volume,  speciality 
lines  for  Chemists,  Department 
Stores  etc.  Earnings  are  good, 
so  is  back-up. 

A   team   of  two   covering  whole 
territory  would  be  preferred. 
Please  give  details  of  coverage 
and  existing  lines  to: 

Managing  Director, 
Box  No.  2365. 


Our  address 
for  Box  No. 
replies  is 

Chemist  &  Druggist 
25  New  Street  Square 
London,  EC4A  3JA 

Tel:  01-353  3212 


Printed  by  H.  O.  LLOYD  &  CO  LTD,  Islington,  London  N1  8HX,  bound  by  ST  ANNE'S  PRINT  FINISHING  CO  LTD,  London  E14,  and  published  by  BENN 
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f(m)APOC 

OC  TOBER  EXCLUSIVE 
PROMO  TIONS 

PRODUCT 

SIZE 

PACK 
SIZE 

NETT 
COST 

EXCL.  VAT 

£  P 

APOCAIRE 
PRICE 

NORMAL 
R.S.P. 

BADE DAS 

BATH  ADDITIVE                                                       25  Bath 

130g 
315g 

6 
4 

3.115 
4.945 

70p 
£1.66 

90p 
£2.15 

BRUT  33                             DEODORANT  SPRAY 
ULTRA  DRY  ANTIPERSPIRANT  SPRAY 

198g 
198g 

12 
12 

5.075 
5.075 

57p 
57p 

70p 
70p 

BRYLCREEM 

HAIR  DRESSING  Medum 

140cc 

12 

2.295 

26p 

33p 

COLGATE 

DENTAL  CREAM                                                                 Extra  Large 

50cc 
85cc 

12 
6 

1.785 
1.395 

30p 

30p 
42p 

FAIRY 

TOILET  SOAP 

Bath 
Family 

12 
12 

1.42 
1.815 

15ip 
19ip 

18p 
23p 

FALCON 

MENS  HAIR  SPRAY  La,ge 

200g 

6 

1.705 

39p 

52p 

FOAMY 

SHAVE  FOAM 

200g 
395g 

6 
6 

1.185 
1.99 

27p 
44p 

37p 
62p 

HEAD    &.                         SHAMPOO  CREAM  Large 

O  l_l  t\  III  r>  IT  D  O                         i  nnniu 

oHUULBJhKh               lotion  ime 

Family 

B5g 
lOOg 
150y 

12 

19 
IZ 

12 

2.495 
3.50 

28p 
cop 
39ip 

37p 

J/P 

53ip 

lAUIVICAillC 

JUH  IMoUIMo 

BABY  SHAMPOO 

100cc 
205cc 

24 
12 

5.255 
4.925 

o  n  i 

29ip 
55p 

39p 
74p 

LOIMGLEX 

NAIL  POLISH  REMOVER 

12 

1.17 

13p 

18p 

PALMOLIVE 

LATHER  SHAVING  CREAM 

Large 
Giant 

12 
12 

1.65 
2.445 

18ip 
27p 

23p 
34p 

PAIMTY  PADS 

MINI  TOWELS  Super 

10 
10 

24 
24 

4.04 
4.52 

22p 
25p 

26p 
29p 

SUNSILK 

HAIR  SPRAY  Economy 

200g 
380g 

12 
6 

2.955 
2.275 

33p 

51p 

 .  1 

47p 
70p 

THREE  WISHES 

ANTIPERSPIRANT  96 

130g 

6 

1.89 

42p 

55p 

BETTER  BUYING  PRICES 

PLUS  PRIZE  POINTS' 

R.S.P.  shows  20%  gross  profit  approx. 

Contact  your  local  Sangers  Group  Warehouse  for  further  details 
L                                  and  Apocaire  display  material. 
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VlCKs 


■ 


:  1  V 


BCKS 

*  EXPECTORANT 

S cougn 
syrup 


A  newpack.  A  newsize. 
Plus  apiesent  for  your  customers. 


It's  going  to  be  well  worth  stocking  up  with 
Vicks  Cough  Syrup  this  winter.  For  five  very  good 
reasons. 

1.  Every  pack  of  Vicks  Cough  Syrup  will  carry  a 
free  gift  for  your  customers:  a  specially  designed  non- 
spill  spoon,  useful  when  you're  treating  children. 

2.  We  have  re-designed  the  Vicks  Cough  Syrup 
pack  and  label  to  make  it  even  more  eye-catching,  even 
more  attractive. 

3.  We  have  rationalised  the  price  and  size.  It  now 
comes  in  just  one  100ml  bottle,  to  help  simplify  your 
stocking. 

4.  Inside  the  new  pack  and  bottle  is  the  same 
effective  cough  syrup  that  people  know  and  trust. 


Quite  apart  from  its  effective  expectorant  formula,  it  is 
the  only  cough  syrup  with  Vitamin  C. 

5.  To  help  increase  your  profits,  the  new  Vicks 
Cough  Syrup  pack  is  receiving  the  best  introductory 
bonuses  we  have  ever  offered. 

Add  to  all  of  this,over  £1  million  of  T.V 
advertising  which  the  Vicks  name  will  receive  this 
winter,  and  you  will  understand  why  Vicks  Cough 
Syrup  is  going  to  be  a  very  good  deal  this  winter. 

Not  only  for  your  customers.  But  also  for  you. 

\icks  Cough  Syrup. 

It's  got  more  going  for  it  this  winter 
than  any  other  brand. 


